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Makalah ini membahas perubahan visi dan format majalah Clara dari isu perempuan ke isu nasionalisme
dalam konteks global. Perubahan tersebut diteliti dari sisi produksi, teks dan konsumsi. Wawancara
mendalam digunakan untuk membahas motivasi redaksi, teknik close reading dilakukan dengan
membandingkan Claraversi lamadengan versi baru, dan analisis respon pembaca dilakukan dengan
wawancara mendalam terhadap 4 pembaca.

Hasil penelitian menunjukkan bahwa perubahan visi dan format majalah Claraterjadi akibat persaingan
dengan medialisensi asing dalam industri media cetak. Perubahan ini dilakukan dengan menggunakan
wacana hasionalisme sebagal politik identitas dan usaha memperoleh keuntungan ekonomi serta menaikkan
target pasar. Perubahan vis dan format sekaligus menunjukkan dominasi kekuatan global sertalemahnya
posisi tawar budaya lokal dalam media cetak populer di Indonesia.

<hr>

This paper discusses the change of vision and format of Clara magazine from stressing on women?s issues
to focusing on nationalism in global context. These changes are examined from the production, text and
consumption perspectives. Several methodologies were used in the research such as in-depth interviews to
anayze the editorial motivation, close reading techniques to compare the old and the new format of Clara,
and in-depth interviews of 4 readers to analyze their responses.

The research findings conclude that the change of vision and format of Clara have been triggered by its
competition with licensed magazines. The changes have been conducted by using the discourse of
nationalism as political identity, as well as economy resources and increasing market share. At the same
time, the change of Claras vision and format illustrate the dominance of global power, and the limitations of
the bargaining position of local culturesin popular print mediain Indonesia.
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