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Abstrak
 

The purposed of this research is to know brand equity in University "X" Faculty Economy. Method used for

analysis is means score, correlation and regression. Sample is 346 respondents. The result show that mean

score value of variables in which searched is more than 4, this means that respondents agree enough for

statement in questioner. Correlation for variables searched shows there is relation between variables.

Regression result shhows that brand awareness variable and brand association have no impact toward brand

equity, while perceived quality and brand loyalty have impact toward brend equity.
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