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Abstrak
 

Skripsi ini menganalisis pengaruh dari motivasi Intrinsik yakni Need for Achievement, Need for Power, dan

Need for Affiliation terhadap Knowledge Sharing Behaviour, Knowledge Application Behaviour, dan

Innovative Behaviour Karyawan Hotel Mulia Senayan. Penelitian ini dilakukan di Hotel Mulia Senayan

dengan jumlah responden sebanyak 102 orang. Penelitian ini menggunakan analisis regresi linier berganda

dengan bantuan SPSS 16.0. hasil penelitian membuktikan bahwa Need for Achievement tidak

mempengaruhi Knowledge Sharing Behaviour dan Knowledge Application Behaviour, sedangkan need for

Power tidak mempengaruhi Knowledge Sharing Behaviour dan mempengaruhi Knowledge Application

Behaviour, kemudian Knowledge Sharing Behaviour mempengaruhi Knowledge Application Behaviour,

kemudian Knowledge Sharing Behaviour tidak mempengaruhi Innovative Behaviour dan Knowledge

Application Behaviour mempengaruhi Innovativ Behaviour.

......This Thesis Analyzes the effect of intrinsic Motivation consist of Need for Achievement, Need for

Power, and Need for Affiliation on Knowledge Sharing Behaviour, Knowledge Application Behaviour, and

Innovative Behaviour. This research was conducted at the Hotel Mulia Senayan Jakarta with the number of

respondent 102 persons. This study using multiple regression analysis with the help of SPSS version 16.0.

The Research prove that Need for Achievement does not have a significant effect on Knowledge Sharing

Behaviour and Knowledge Application Behaviour, and need for power does not have significant effect on

Knowledge Sharing Behaviour but have significant effect on Knowledge Application behaviour, and then

Knowledge Sharing Behaviour have significant effect on Knowledge Application Behaviour, but does not

have significant effect on Innovative Behaviour, and Knowledge Application Behaviour have significant

effect on innovative Behaviour 
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