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Abstrak
 

Media baru menandakan kemajuan teknologi dengan menghasilkan berbagai bentuk konvergensi media,

salah satunya adalah Video on Demand (VOD) yang sedang bermunculan di Indonesia. Salah satu layanan

VOD yang baru-baru ini tersedia di Indonesia adalah YouTube Premium. Penelitian ini merupakan

penelitian kuantitatif mengenai penggunaan layanan YouTube Premium dengan melihat faktor Perfomance

Expectancy, Effort Expectancy, Social Influence,Facilitating Conditions, Hedonic Motivation, Price Value,

dan Habit. Penelitian ini menggunakan SmartPLS sebagai perangkat lunak untuk menganalisis Structural

Equation Modelling (SEM) yang terdapat pada model UTAUT-2. Hasil analisis yang telah dilakukan

menunjukkan bahwa Performance Expectancy, Price Value, dan Habit memiliki pengaruh signifikan

terhadap Behavioral Intention.

 

New media shows technological improvements by producing various forms of media convergence. In this

case, VOD (Video on Demand) is one of the example of its product. There are a lot of VOD services that is

currently available in Indonesia and one of them is Youtube Premium. This research is a quantitative study

focusing on the use of Youtube Premium by looking through several factors such as; Performance

Expectancy, Effort Expectancy, Social Influence, Facilitating Condition, Hedonic Motivation, Price Value,

and Habit. This study uses SmartPLS software as a tool to analyze Structural Equation Modeling (SEM)

contained in the UTAUT-2 model. The result of analysis have shown that Performance Expectancy, Price

Value and Habit have significant impact on Behavioral Intention
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