Uni versitas Indonesia Library >> U - Tesis Menbership

Pengaruh Informasi, Pemilihan Destinas Wisata Halal, Bauran
Pemasaran Terhadap Kepuasan dan Loyalitas Wisatawan Mudlim =
Influence of Information, Selection of Halal Tourism Destination,
Marketing Mix Against Satisfaction and Loyalty of Moslem Tourists
Igbal Fadli Muhammad, author

Deskripsi Lengkap: https:/lib.ui .ac.id/detail 71d=9999920532376& | okasi=I okal

Seiring perkembangan pariwisata halal sebagai segmen baru yang terus mengalami pertumbuhan di dunia
khususnya Indonesia. Penelitian ini membahas mengenai pengaruh informasi terhadap pemilihan destinasi
wisata halal dan bauran pemasaran yaitu produk, harga, tempat, orang, proses, promosi dan bukti fisik
terhadap kepuasan dan loyalitas wisatawan. Penelitian ini merupakan penelitian kuantitatif dengan teknik
pengumpul an data <em>consecutive sampling </em>serta mengunakan kuesioner tertutup. Hasil penelitian
ini menunjukan bahwa jenisinformasi mempengaruhi terhadap pemilihan destinasi wisata halal. Sedangkan
bauran pemasaran orang dan bukti fisik serta destinasi wisata halal mempengaruhi kepuasan wisatawan.
Alhasi| diketahui kepuasan wisatawan mempengaruhi loyalitas wisatawan.</p><hr /><p style="text-align:
justify;">Along with development of halal tourism as a new segment Along with development of halal
tourism as a new segment which have experienced growth continuesin the world, especialy Indonesia. This
research discusses the influence of information on the selection of hala tourism destinations and marketing
mix ie product, price, place, person, process, promotion and physical evidence to the satisfaction and loyalty
of tourists. Thisresearch is a quantitative research with consecutive sampling data collection techniques and
using a closed questionnaire. The results of this study indicate that the type of information affects the
selection of halal tourist destinations. While the marketing mix of people and physical evidence aswell as
kosher tourist destinations affect the satisfaction of tourists. Asaresult of customer satisfaction affects the
loyalty of moslem tourists.</p>
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