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Abstract

Culture is an important variable that influencesgde’s behavior. Culture involves several elemesish as language,
myth, ritual, custom, artifact, law, and valueswéwer, values are known as the most important el&sria describing
culture. In 2011, a survey was conducted in Jak&@#adung, Semarang, and Surabaya with 2,000 rdsptsto
identify current Indonesian values. The resultswatbthat Indonesian values could be operationahgi¢al 35 items
and seven dimensions of mutual assistance: dempcratigion, harmony, hospitality, religious far@sim, and
individualism. On the other hand, the extensive bernof Indonesian values items (i.e., 35 items) faye several
practical problems, such as longer questionnaindssample requirements. Therefore, a short-forrte sfandonesian
values is needed to enhance the understandinglohésian culture through its values. This reseaitied to provide a
short-form instrument for understanding Indonesiaaues. Specifically, this research explores psyudtoc
assessments, including the dimensionality, reitgbiand validity of the original and short-formades of Indonesian
values. In 2013, a survey with more than 1,000 tipmsaires was distributed in Jakarta, Tangeranandgng,
Semarang, and Surabaya. This research producemtaf@m scale of Indonesian values that involv@stéms and the
three dimensions of religion, democracy, and hagmdhis paper provides an analysis of the dataseudsion of the
findings, research limitations, and directionsffature research.

Skala Nilai-Nilai Orang Indonesia: Penilaian Empiristerhadap Skala Bentuk Pendek
Abstrak

Budaya merupakan salah satu variabel yang pentitegrdmemahami perilaku manusia. Budaya terdiri daragam
elemen seperti bahasa, mitos, ritual, kebiasaargabartefak, hukum, dan nilai. Nilai merupakan edamtama yang
dapat menggambarkan budaya. Untuk memahami ni@igoindonesia, survei dilakukan di beberapa kopsersie
Jakarta, Bandung, Semarang, dan Surabaya di tdliin Survei tersebut melibatkan 2.000 respondeg pantujuan
untuk mengidentifikasikan nilai-nilai bangsa Indsi@esaat ini. Hasil survei menunjukkan bahwa mi&t bangsa
Indonesia dapat digambarkan dengan 35 indikatog yaembentuk 7 dimensi, yaitu: gotong royong, demsikr
keagamaan, harmoni, ramah tamah, fanatisme keagaui@a individualisme. Akan tetapi, jumlah 35 iratitkr dapat
menyebabkan beberapa masalah seperti kuesioneadnéatjih panjang dan jumlah persyaratan sampeitukeskala
yang lebih singkat dibutuhkan untuk memahami budaganesia. Penelitian ini bertujuan untuk memtaaribentuk
yang singkat untuk mengukur nilai-nilai bangsa mekia melalui analisis yang meliputi dimensionalitkeandalan,
dan validitas ukuran. Survey dilakukan dengan mieaglean 1.000 kuesioner di Jakarta, Tangerang, Bapdu
Semarang, dan Surabaya di tahun 2013. Hasil anatisnghasilkan bentuk singkat yang terdiri darintBkator yang
membentuk 3 dimensi utama, yaitu: keagamaan, dexspkidan harmoni. Artikel ini menyampaikan analidata,
pembahasan hasil temuan, keterbatasan penelifargrdhan untuk penelitian selanjutnya.
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1. Introduction
behavior, and so on (Horvat al., 2003). Indeed, the

The topic of culture has interested researchedsvierse variable of culture is important in understandingrfan
disciplines, such as psychology, marketing, consume behavior (Durmazt al., 2011; Matsumoto, 2007; Kacen
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& Lee, 2002). Specifically, culture influences whae
think, feel, and do (Kiyoshi, 2010).

Culture contains seven important elements: language
myth, custom, ritual, material artifact, law, andlue
(Solomon, 2013). However, the most fundamental
determinant of culture is value (Lamdt al., 2009;
Schwart, 2006; Yuan & Dong, 2006). Value is defined
as a type of belief that guides the selection afwation
of behavior (Schwartz, 1999). This type of belebased
on mental images that influence and drive people’s
behaviors (Hemingway, 2005) and acts as guiding
mechanism for everyday life (Hitlin & Piliavin, 28}
All people have specific values (Fraj & Martinep0B).
However, different cultures reflect values diffettgn
(Evanset al., 2009). For example, western values are

words, a significant number of people in a socratyst
accept that value and use it as a guide for thediabior.
Second, the value must be enduring. It can bedstast
the specific value must have influenced the actiohs
people in that society for an extended periodroéti

This list of frequently mentioned values was checkg
experts in the in-depth interviews. The expertsewer
chosen based on their expertise in cultural suhject
They were asked whether frequently mentioned values
are part of Indonesian values. Multi-item scalesnth
were developed based on those frequently mentioned
values. This generation of items is the most ingurt
part of developing the scale (Worthington & Whittak
2006). This initial stage produced 162 statemehts
content validity of the items was assessed by two

characterized by independence, while eastern values experts. Content validity refers to the degree toctv

reflect collectivity. In other words, western vatue
emphasize separateness and individuality,
eastern values focus on similarity and the nedulend
into a society (Blackwelt al., 2007).

Indonesian values reflect the beliefs that affaet way
Indonesian people behave in their society. Thefiefbe
are internal references that are used to selecjustitly
culturally appropriate behaviors. Indonesian valass
widely accepted and implemented by every member of
Indonesian society. Even though there are manwltrib
cultures in Indonesia, all Indonesians hold domtircane
values, such as harmony, tolerance, mutual asesestan
(gotong royong), and religion (Wirawan & Irawanto, 2007;

an item represents the content or how well the eztnt

whereas material was sampled in the measure (Rudical.,

2003: 94). Furthermore, content validity is alsevwed as
the minimum psychometric requirement for measurémen
adequacy in the construct validation of a hew measu
(Schriesheimet al., 1993, cited in Hinkin, 1995). The
items resulting from content validity then wereaiaed
and small revisions were made to improve theirtglar

The second stage was a further examination of @2 1
statements that were distributed to 2,000 respdaden
Specifically, from November 2011 to January 20h2, t
surveys were distributed to respondents in Jakarta,
Bandung, Semarang, and Surabaya. The data were then

Sarwono, 1998; Weatherbee, 1966). Values are stable subjected to a scale-reduction analysis consistétht

(Miller & Yu, 2003; Meglino & Raylin, 1998), but dy
may evolve and change continuously (Blackveell.,
2007; Arnett, 2002) because of globalization (Haski

& Mothersbaugh, 2010), political change (Lee, 2003)
economic development (Tibbs, 2011), and so on.
However, the research on current Indonesian vahkies
sparse. To fill this gap, Sihombing and Pongtuluran
(2011a, 2011b) developed the Indonesian value® scal
(INDVALS) to identify current Indonesian values. &h
construction of the INDVALS is shown in Figure 1.

Figure 1 can be explained as follows. The inittage in

the construction of the INDVALS was to identify
Indonesian values. The objective of this step was t
generate scale items, which were generated by hineth
deductive and inductive approach. Exploratory netea
was conducted, in which respondents were askeddo u
an open-ended format to describe Indonesian valoes.
2011, about 2100 questionnaires were distributed to
respondents in Jakarta, Bandung, Semarang,
Surabaya.

The results of the open-ended survey includedtaofis
frequently mentioned values. Two main criteria were
applied to select specific personal core valuekiffazan

et al., 2010). First, the value must be pervasive. hept

procedures recommended by several researchers (e.g.
Verbeke, 2007; Parasuramah al., 2005; Adcock &
Collier, 2001; Churchill, 1979) and reported as
suggested by Cabrera-Nguyen (2010). This stage
resulted in 35 items, which formed the INDVALS
(Table 1). Table 1 shows 35 items on INDVALS. These
35 items are in the range of other value measurtsmen
(e.g., Rokeach value survey=36 items, Schwarztevalu
scale=57 items, Chinese value survey=40 items,rAsia
values scale + 42 items).

However, the extensive number of INDVALS items
(i.e., 35 items) might hinder their applicationfimther
research because in a long scale, survey admiiasira
and cost are always concerns (Nenlatval., 2008;
Smits & Vorst, 2007; Hibbaret al., 2005).

The original scales contain long items that provide
much information, but short scales should enhance

and several aspects of research. First, a short scalesn

survey administration much less burdensome andycost
(Smits & Vorst, 2008; Ruvicet al., 2008). Second,
when “time is money”, the responses to a short
questionnaire can be made in a few minutes. Thard,
short scale requires less space, which allows refses

to include other variables in the questionnaireviiRet al .,
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Table 1. Thelndonesian Values Scale (35 items)

M utual Assistance
The importance of cooperation
The important thing in a community is mutual assise

Religion

Religion guides people’s behavior.

Every person has to have a religion

Religion is my faith that God exists.

Religion is a foundation of people’s behavior.

Democracy

Democracy helps Indonesia become a better nation.
Every citizen has the right to choose his or Her li
Elections are a form of democracy in Indonesia.

Hospitality

| greet people first.

| am easy to get close to others.

| usually start conversations with others.

Harmony

Living in harmony

Harmony prevents disputes.

Everyone should maintain harmony.

Harmony prevents separation.

Mutual assistance is a foundation of social life.

The importance of cooperation in a community

Every one should help others in a community program
Helping each other is a human social characteristic

Religious Fanaticism

| defend my own religion.

| fight for my religion.

| maintain my belief in any way.

Individualism

| create orderliness in my own way.

Regulations can be made in accordance with my needs
| try to reach my own purposes, although they ardrary to the regulations.
Government laws are not absolute things to be impfeaed.
Other people’s needs do not matter to me.

| put my interests above the interest of others.

My opinions are always right.

| need to get attention more than others do.

Everyone should follow my opinions.

Individual rights are more valuable than peoplasts.

| am more important than others are.

Everyone’s needs cannot be generalized.

2008; Richins, 2004). Fourth, reducing the length o cally, this research explores psychometric assassme
scales may improve the survey results (Pather & Uys including dimensionality, reliability, and validityf the
2008). Thus, there is a need to develop a shom;for  original and short-form scales of Indonesian values

parsimonious INDVALS scale. Thus, the research hypotheses regarding psychasietri
assessment can be specified (Koldi al., 1993;
This research aims to provide a short-form instminie Netemeyeret al., 1991) in order to guide the research

enhance the understanding of Indonesian valuesifSpe  design of the present study. The researctothgges
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Identify Indonesian
Values: Frequently
1. Deductive approach :
Ve approa Open ended mentioned
(theoretical definition > survey > |
of Indonesian values) values
2. Inductive approach
(empirical reality)
4
In-depth Instrument Psychometric Indonesian
interview »  testing »  assessment » values scale
Content (survey) and scale (35 items)
validity reduction

Figure 1. The Construction of the Indonesian Values Scale

regarding the dimensionality and reliability of theales
are as follows:

Hy: The INDVALS (original and short versions) has an
unidimensional factor structure.

H,: The INDVALS (original and short versions) has
high internal consistency.

Furthermore, research hypotheses regarding thdityali
of the scales are as follow:

Hs: The INDVALS (original and short versions)
achieves convergent validity.
H.: The correlation between the INDVALS and attitude
toward sharing knowledge, subjective norms,
perceived behavioral control, intention, and
knowledge sharing are significant and less than
0.75, which is evidence of the discriminant validit
of the INDVALS.
The INDVALS is significantly and positively
correlated with attitude toward sharing, subjective
norms, perceived behavioral control, intention, and
knowledge sharing, which is evidence of the
nomological validity of the INDVAL.

Hs:

2. Methods

Sample and sampling design. The survey sample used
in this research included students in Jakarta, @angy,
Bandung, Semarang, and Surabaya. A purposive
sampling method was applied, and two major criteria
guided the selection of the respondents: 1) the
respondent must be a university student; 2) the
respondent lives in one of the five research areas
(Jakarta, Tangerang, Bandung, Semarang, or Surabaya

There are five justifications for using studentstie
sample. First, students ranging from 18-22 yeaw® lza

solid formation of personal values. In other worlsthe

age of 10 years, most children have acquired thasic
value systems (Hofstede, 1994), which are shaped by
families, neighborhoods, and schools (Shuar & Kiaynt
2010; Karahannat al., 2005). Second, values are stable
(de Mooij, 2004; Lombaert, 2003; Meglino & Ravlin,
1998; Hofstede, 1994). Therefore, the values pesses
by students will remain with them until they become
old. Third, university students have similar major
demographic characteristics (Lee, 2000). Fourtk, th
student sample is a generally accepted methodosser
cultural research (Lee, 2000) and scale development
research (e.g., Schwargz al., 2012; Yooet al., 2011;
Tian et al., 2001; Kimet al., 1999; Netemeyeet al.,
1991). Furthermore, student samples are widelyiegpl
as a surrogate for future managers (Hughes & Gjbson
1991), consumers (Klaus, 2001), and others. Fipally
student samples are easy to access (Bond, 1988).

Instrument. This research applied the original
INDVALS (35 items), which was developed by
Sihombing (2012). All items in the questionnairereve
measured on a five-point Likert scale anchored from
“strongly disagree” (1) to “strongly agree” (5).

Data analysis and scale reduction. The data were
subjected to scale-reduction analyses consistahttie
procedures used in developing scales (e.g., Verbeke
2007; Parasuramaat al., 2005; Adcock & Collier, 2001;
Churchill, 1979). Following Bearden and Netemeyer
(1999), this research applied the fundamental réaitef
good measures (i.e. reliability, dimensionality,dan
validity). The reliability analysis was conducteilst.
The examination of coefficient alpha and item-ttato
correlation was conducted to delete items in otder
improve the reliability coefficient alpha.

The next step was exploratory factor analysis (EFA)
Factor analysis is used as a data reduction tegéniq
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(Hair et al., 2006). Specifically, EFA was applied to
determine the number of underlying dimensions in an
item of data (Haiet al., 2006). Following to Haiet al.
(2006), a confirmatory factor analysis (CFA) was
conducted on all items.

Realibility. A measurement is said to be reliable when
the measure is error free and offers similar resoNter
time (Sekaran & Bougie, 2010). Realibility is a
necessary pre-condition for achieving valid
measurements (Nunally, 1978). This research applied
the Cronbach alpha, composite reliability, and ager
variance extracted (Baumgartner & Homburg, 1996;
Hullandet al., 1996).

Dimensionality. Unidimensionality exists when each
item reflects only one underlying construct (Anaerst

al., 1987). Dimensionality was assessed through
confirmatory factor analysis (Anderscet al., 1987;
Gerbing & Anderson, 1988) by applying maximum
likelihood and varimax rotation. Assessing reliabil
can also serve as indicator of unidimensionalitgrilihg

& Anderson, 1998).

Validity. Construct validity shows that a measured
construct is significantly related to another comnst to
which it should theoretically be related (Sekaran &
Bougie, 2009). The key aspect of validity that gsid
this research is construct validity, which is thxteat to
which a set of measured items actually reflects the
theoretical latent construct those items are desigo
measure (Haiet al., 2006: 776). Furthermore, construct
validity is a necessary condition for theory depat@nt
and testing (MacKenzie & Podsakoff, 2003). Four
measures are used to assess construct validity @Hai
al., 2006: 1) standardized loading estimates should be
0.5 or higher; 2) average variance extracted shbeld
0.5 or greater; 3) average variance for two factors
should be greater than the square of the corralatio
between the two factors; and 4) construct religbili
should be 0.7 or higher. The assessment of construc

3. Results and Discussion

Sample profile and response rate. Of the 1,000
questionnaires distributed, a total of 778 quesiiines
were collected. After excluding 32 questionnairest t
were incomplete (missing data), 746 usable
questionnaires were retained for the data analysis,
yielding a usable response rate of 74.6%. Tableofvs
the sample profile. The majority of the respondents
were females (52.4%) and the respondents were ynainl
between the ages of 18 and 20 years (70%). Almadbt h
of the respondents (44.2%) were in the sample gadve
in 2011 (Table. 2).

Scale-reduction. The 35 items on the Indonesian value
scale were subjected to scale reductions. Reliabili
analysis was first conducted by grouping the items
according to the a priori dimensions from whichythe
were derived. The next step was to assess thectedre
item-to-total correlations. Items below 0.3 wererth
deleted to improve the coefficient alpha. Reliapiis a
necessary contributor to validity, but it is natidficient
condition for validity (Cooper & Schindler, 2011832).

Thus, the next step was the assessment of validity,
which was done by conducting EFA and CFA.
Specifically, EFA was conducted to purify the ssale
which were then assessed to CFA (Cabrera-Nguyen,
2010; Amyxet al., 2008).

Table 3 shows the results of the EFA, which prowide
evidence of the load of personal value items orheac
factor and their respective factor loading. Thetdac
analysis generated seven factors, which explainethh
variance of 63.349%. Furthermore, the overall Kaise
Meyer-Olkin (KMO) measure of sample adequacy had a
highly acceptable value of 0.896 and a Bartletit Bés
Sphericity Value of 3974.565 (p=0.000).

Table 2. Profile of Respondents (N=746)

validity in this study is done through measuring
convergent, discriminant, and nomological validity.

Convergent validity is established in the confiramgt
factor analysis when the factor loadings are sicguift
(i.e. Critical Ratios>1.96, p<0.05), which shows th
overall fit of the model is acceptable (Steenkamp &
Baumgartner, 1992). On the other hand, discriminant
validity is assessed in two ways. First, discrimina
validity was achieved when the correlation between
constructs was significantly less than 0.75 (Zikcheh

al., 2010). Second, the value of average variance
extracted more than 0.5 indicates that discriminant
validity was achieved (Fornell & Larcker, 1981).
Finally, nomological validity can be assessed by
determining which predictions from key constructs a
consistent with the theory (Bagozzi, 1980).

General ... Amount
. .. Sub characteristics
characteristics (Percentage)
Sex Male 355 (47.6%)
Female 391 (52.4%)
Age Less than 17 years 7 (0.93%)
18-20 522 (70.0%)
21-23 185 (24.8%)
More than 24 years 32 (4.27%)
Batch 2012 196 (26.3%)
2011 330 (44.2%)
2010 119 (16.0 %)
2009 76 (10.2%)
2008 25 (3.3%)
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Descriptive statistics. The mean and the standard
deviations are the most common descriptive stesisti
for interval data (Sekaran & Bougie, 2010). The mea
reflects the central tendency of the data, whereas
standard deviation shows the spread of the data
distribution (Table 4).

Dimensionality. The results showed that the INDVALS
has a unidimensional factor. CFA was applied t@sss

the unidimensionality of the INDVALS. Table 5 shows
several indices of the goodness of fit of the CFéded.

Reliability. The internal consistency of the scales was
assessed using Cronbach Alpha, composite religbilit
and average variance extracted to examine théildla

of the INDVALS. Table 5 shows that the internal
consistency of the INDVALS for both original andosh
versions was quite high, which is evidence of good
levels of internal consistency.

Validity. A confirmatory factor analysis model was
performed to examine convergent validity. Table 6
shows that all factor loadings were significanti{i€al
Ratios>1.96, p<0.05), indicating the presence of
convergent validity. All fit indices indicated a agb fit

for both original and short versions of the INDVALS

This research applied the Pearson correlation and

average variance extracted to assess discriminant

validity. In other words, discriminant validity was
examine by two ways: (1) the correlation between
constructs should significantly less than 0.75 fZikd

et al., 2010), and (2) average variance extracted should
be greater than 0.5 (Butlest al., 2012; Fornell &
Larker, 1981). Table 7 shows that there no colmiat
between constructs more than 0.667. Furthermore,
except for democracy, average variance extracted fo
each construct was higher than 0.5 indicating
discriminant validity. Regarding nomological vatii

the results showed that the INDVALS was positively
correlated with attitude toward knowledge sharing,
subjective norms, perceived behavioral control,
intention, and knowledge sharing (Table 7).

In short, the correlations were in the predicted
directions, and most were significant. Thereforte t
findings provided evidence for the nomological i

of the INDVALS.

The results of this research will contribute to #uant
literature on current Indonesian values. Specificahe
results showed that the short-form of INDVALS, wlnic
includes democracy, religion, and harmony, reprssen
core Indonesian values. Understanding values is
important because they play an important role in
determining people’s behaviors (McCarthy & Shrum,
2000).

Table 3. Exploratory Factor Analysis (Short-form Scales)

EFA Loadings

Personal Values Factor 1 Factor 2 Factor 3
Harmony Religion Democracy
Religion
Religion guides people’s behavior 0.795
Every person has to have a religion 0.780
Religion is my faith that God exists 0.744
Religion is a foundation of people’s behavior ™7
| defend my own religion 0.700
Democr acy
Democracy helps Indonesia become a better nation 0.808
Election is a form of democracy in Indonesia Q.76
Har mony
Living in harmony 0.765
Harmony prevents disputes 0.804
Everyone should maintain harmony 0.816
Harmony prevents separation 0.781
Mutual assistance is a foundation of social life 708.
Helping each other is a human social characteristic 0.629
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Table 4. Descriptive Statistics

Scale Mean SD
Religion 1 4.17 0.95
Religion 2 4.06 1.09
Religion 3 4.38 0.85
Religion 4 4.20 0.95
Religion 5 3.79 0.94
Democracy 1 4.00 0.84
Democracy 2 4.32 0.68
Harmony 1 4.33 0.70
Harmony 2 4.28 0.76
Harmony 3 4.32 0.75
Harmony 4 4.26 0.74
Harmony 5 4.27 0.71
Harmony 6 4.06 0.92

Table 5. Dimensionality and Reliability of the INDVALS

Dimensionality

Original Version (35 items)

Short Version (13 items)

GFI 0.898
CFlI 0.563
CMIN/DF 2.473
Internal Consistency

Cronbach Alpha 0.848
Composite Reliability 0.971
Average Variance Extracted 0.996

0.945
0.945
4.482

0.866
0.929
0.991

Religion and harmony are believed to have been core maintaining

Indonesian values for many decades. Indonesiahw®as t
largest Muslim population in the world. However,
Indonesian society is not based on Islamic law. Six
religions are acknowledged by the Indonesian gowent:
Moslem, Catholic, Protestant, Hindu, Budhist, and
KongHuCu. Furthermore, religions in Indonesia aoé n
symbols but values for many Indonesian people (Dewi
& Yulika, 2014). People in Indonesia have practiced
tolerance towards people with different religious
backgrounds for many decades. However, Indonesia ha
also experienced religious intolerance, such adlicts

in Ambon and Poso and other parts of the country.
Therefore, religious values that emphasize “unity i
diversity” can be one way to reduce intoleranceaals
other religions (Ma'arif, 2006).

In addition to religious tolerance, harmony hasoals
been a core value for many decades. Harmony r&fers

relationships with others. Avoiding
conflicts with others and being oriented to othare
values that most Indonesian people practise inr thei
daily social interactions. Furthermore, Indonesians
practise the principles ofmusyawarah mufakat
(consensus and compromise) in decision making and
gotong royong (mutual assistance) in helping others in
their daily lives.

This crisis further caused unstability in political
conditions in the country. Student and public
demonstrations were aimed to force President Soikart
resignation. Since then, democracy has become a
popular issue discussed in society through thedfree

of speech. The ultimate result of the Indonesigsiscin
1998 was the stepping down of President Suharto fro
the position that he upheld for thirty years. Thtigan

be stated that democracy has now become an Indanesi
value.
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Table 6. Confirmatory Factor Analysisfor the INDVALS

Path Standardized Regression Weight CR
Original Version
GTY1 <-- GTY 0,666
GTY2 <-- GTY 0,717 13,118 GFlI :0.898
AGM1 <-- AGM 0,750 AGFI :0.880
AGM?2 <-- AGM 0,687 15,437 CMIN/DF :2.473
AGM3 <-- AGM 0,765 16,539 CFI :0.563
AGM4 <-- AGM 0,762 18,017
DKR1 <-- DKR 0,652
DKR2 <-- DKR 0,451 8,172
DKR3 <-- DKR 0,624 9,492
RMH1 <-- RMH 0,669
RMH2 <-- RMH 0,722 13,055
RMH3 <-- RMH 0,730 12,693
RKN1 <-- RKN 0,642
RKN2 <-- RKN 0,722 15,368
RKN3 <-- RKN 0,730 15,245
RKN4 <-- RKN 0,738 14,22
RKN5 <-- RKN 0,735 14,268
RKNG6 <-- RKN 0,769 13,399
RKN7 <-- RKN 0,771 13,338
RKNS8 <-- RKN 0,613 13,003
FAN1 <-- FAN 0,838
FAN2 <-- FAN 0,788 19,265
FAN3 <-- FAN 0,691 16,844
IDV1 <-- IDV 0,236
IDV2 <-- IDV 0,579 5,388
IDV3 <-- IDV 0,666 5,283
IDV4 <-- IDV 0,558 5,178
IDV5 <-- IDV 0,742 5,115
IDV6 <-- IDV 0,798 5,193
IDV7 <-- IDV 0,798 5,173
IDVS8 <-- IDV 0,781 5,177
IDV9 <-- IDV 0,830 5,14
IDV10 <-- IDV 0,769 5,101
IDV11 <-- IDV 0,776 5,096
IDV12 <-- IDV 0,762 5,184
Short Version
AGM1 <-- AGM 0,729
AGM?2 <-- AGM 0,686 17,249 GFI :0.945
AGM3 <-- AGM 0,754 18,833 AGFI :0.919
AGM4 <-- AGM 0,778 19,371 CMIN/DF :4.482
AGM5 <-- AGM 0,67 16,849 CFI :0.945
DKR1 <-- DKR 0,572
DKR2 <-- DKR 0,652 8,759
RKN1 <-- RKN 0,705
RKN2 <-- RKN 0,751 18,801
RKN3 <-- RKN 0,810 20,128
RKN4 <-- RKN 0,785 19,561
RKNS5 <-- RKN 0,712 17,875

RKN6 <-- RKN 0,605 15,309
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Table 7. The Correlation between the INDVAL S (Short Version) and other Constructs

105

Religion Democracy Harmony Attitude  Subj. Norms PBC ntehtion Know Sharing
Religion 0.526
Democracy 0.333* 0.377
Harmony 0.434* 0.404** 0.534
Attitude 0.136** 0.124* 0.251* 0.558
Subj. Norms 0.121* 0.050 0.083* 0.362** 766
PBC 0.154* 0.201** 0.251* 0.265** 0.275** 0.519
Intention 0.250** 0.141* 0.206** 0.379* 0.395** 2180** 0.775
Know. Sharing 0.205** 0.151** 0.215* 0.301** 0.36% 0.530** 0.667** 0.637
PBC (perceived behavioral control)
**Correlation is significant at the 0.01 level (2ited)
*Correlation is significant at the 0.05 level (2ked)
AVE (average variance extracted) shown as italicdiagonal
4. Conclussions References

The objective of this research is to develop atstoom

of the Indonesian values scale. The results supgpdine
hypotheses that INDVALS (both original and short-
form scales) have an unidimensional factor and high
internal consistency, and they achieve convergent,
discriminant, and nomological validity. The results
revealed that the short-form scale of Indonesidoes
involves religion, harmony, and democracy. Religion
and harmony were believed to be traditional Ind@res

Amyx, D., Bhutan, S., Sharma, D., & Loveland, K.E.
(2008). Salesperson corporate ethical values (SCEV)
scale: development and assessment among salespeople
The Journal of Personal Selling and Sales Management,

28(4), 387-401.

Ansori, M.H. (2013). Demokrasi, toleransi dan hanino
sebuah perspektif budaya. Accessed on September 1,
2014 from http://ices-indonesia.org/2013/05/07/dkemo

values, whereas democracy was perceived as a popula rasi-toleransi-dan-harmoni-sebuah-perspektif-butlaya

current value.

This research contributes to producing reliable \zadai
indicators of Indonesian values in a short-formlesca
Accurate and valid instruments can enhance thdtgual
of research. However, the author recommends further
empirical research that applies the INDVALS scale t
different constructs. The results of such studiesila/
make the INDVALS generalizable to different seting
in research in the social sciences.

This study on Indonesian values contributes toadoci
science research and its application to understaed
behavior of Indonesian people. Values are significa
factors that influence people’s behavior. Moreover,
understanding and monitoring social values can telp
understand people’s behavior. It is hoped thattiwet-
form scale of Indonesian values developed in thidys
will support further social science research orohesian
values.

Acknowledgement

This study was supported by a grant from the Bigsine
School University of Pelita Harapan (2012-2013). |
thank Corina D. S. Riantoputra for comments and
guidance during the review procesk.extend my
gratitude to anonymous reviewers for their helpful
suggestions on a previous version of this paper.

Adcock, R., & Collier, D. (2001). Measurement viid
a shared standard for qualitative and quantitaggearch.
American Political Science Review, 95(3), 529-546.

Bearden, W.O., & Netemeyer, R.G. (199Bandbook
of marketing scales: multi-item measures for marketing
and consumer behavior research (2nd ed.). Thousand
Oacks, CA: Sage.

Blackwell, R., D'Souza, C., Taghian, M., Miniard, B
Engel, J. (2007)Consumer behavior: an Asia Pacific
approach. Sydney: Thomson.

Bond, M.H. (1988). Finding universal dimensions
individual variation in multicultural studies of lees:
the Rokeach and Chinese value survédgurnal of
Personality and Social Psychology, 35(6), 1009-1015.

Butler, F.C., Martin, J.A., Perryman, A.A., & Upson
J.W. (2012). Examining the dimensionality, relitiil
and construct validity of firm financial performanc
Srategic Management Review, 6(1), 57-74.

Cabreba-Nguyen, P. (2010). Author guidelines for
reporting scale: development and validation resints
the Journal of the Society for Social Work and
ResearchJournal of the Society for Social Work and
Research, 1(2), 99-103.



106

Makara Hubs-Asia, 2014, 18(2): 97-108

DOI: 10.7454/mssh.v18i2.3465

Churchill, G.A. (1979). A paradigm for developing
better measure of marketing construcisurnal of
Marketing Research, 16, 64-73.

De Mooij, M. (2004).Consumer behavior and culture:
consequences for global advertising and advertising.
Thousand Oaks, CA: Sage.

DeVellis, R.F. (2008 Scale development: theory and
application (2nd ed.). Thousand Oaks, CA: Sage.

Dewi, S.N., & Yulika, N.C. (2014). Ini Pesan Pre=id
Susilo Bambang Yudhoyono pada TNI "Jangan terlalu
mudah menggunakan hard power." Ditemukan kembali
dari  http://nasional.news.viva.co.id/news/read/SIB5
ini-pesan-presiden-susilo-bambang-yudhoyono-paida-tn

Durmaz, Y., Celik, M., & Oruc, R. (2011). The impac
of cultural factors on the consumer buying behavior
examined through an empirical studinternational
Journal of Business and Social Science, 2(5), 109-114.

Cozma, I.F. (2011)The relation between globalization
and personal values across 53 countries and 28 years.
Dissertation doctoral. University of Tennessee,
Knoxville. Retrieved June 11 2012 from http://trace
tennessee.edu/utk_draddiss/1175.

Evans, M., Jamal, A., & Foxall, G. (2009Fonsumer
behavior. New Jersey: John Wiley & Sons.

Fraj, E., & Martinez, E. (2006). Environmental vadu
and lifestyles as determining factors of ecological
consumer behaviour: an empirical analysisurnal of
Consumer Marketing, 23(3), 133-144.

Gerbing, D.W., & Anderson, J.C. (1988). An updated
paradigm for scale development incorporating
unidimensionality and its assessmeniournal of
Marketing Research, 25(2), 186-192.

Gibson, M.L., & Hughes, C.T. (1991). Students as
surrogates for managers in a decision-making
environment: an experimental studylournal of
Management Information Systems, 8(2), 153-166.

Hair, J.F., Anderson, R.E., Tatham, R.L., & Black,
W.C. (2006).Multivariate data analysis. New Jersey:
Prentice-Hall International, Inc.

Hemingway, C.A. (2005). Personal values as a csttaly
for corporate social entrepreneurshigournal of
Business Ethics, 60(3), 233-249.

Hibbard, J.H., Mahoney, E.R., Stockard, J., & Tysle
M. (2005). Development and testing of a short-farin
the patient activation measureHealth Services
Research, 40(6), 1918-1930.

Hinkin, T.R. (1995). A review of scale development
practices in the study of organizationdournal of
Management, 21(5), 967-988.

Hitlin, S., & Piliavin, J.A. (2004). Values: reviwg a
dormant concepfinnual Review of Sociology, 30, 359-393.

Hofstede, G. (1994).Cultures and organizations:
software of the mind. London: Harper-Collins Publishers.

Horvat, J., Katavic, S., Mikrut, M., & Ograjensek,
(2003). Conceptualising and measuring culture in
surveys: case study in the Republic of Croatia.
Developments in Applied Statistics. A. Ferligoj & A.
Mrvar (Eds.), Metodoloski Zvezki, 19, Ljubljana: ND

Kacen, J.J., & Lee, J.A. (2003). The influence wifure
on consumer impulsive buying behavialournal of
Consumer Psychology, 12(2), 163-176.

Kim, B.S.K., Atkinson, D.R., & Yang, P.H. (1999)h&
Asian values scales: development, factor analysis,
validation, and reliability. Journal of Counseling
Psychology, 46(3), 342-352.

Kiyoshi, A. (2010). Flow experience, culture, andlw
being: how do autotelic Japanese college studests f
behave, and think in their daily lives®ournal of
Happiness Sudy, 11, 205-223.

Klaus, B., Muhlfed, K., & Van Doorn, J. (2001).
Consumer  perspectives on standardization in
international advertising: a student sampleurnal of
Advertising Research, September-OctobeB], 53-61.

Kohli, A.K., Jaworski, B.J., & Kumar, A. (1993).
MARKOR: a measure of market orientaticglournal of
Marketing Research, 30(4), 467-477.

Lamb, C.W., Hair, J.F., & McDaniel, C. (2009).
Essentials of marketing: 6e. USA: Cengage.

Ma'arif, S. (2009. Islam dan pendidikan pluralisme
(Menampilkan wajah Islam toleran melalui kurikulum
PAl  berbasis kemajemukan). Lembang,Bandung:
Annual Conference Kajian Islam.

Matsumoto, D. (2007). Culture, context, and behavio
Journal of Personality, 75(6), 1285-1319.

McGregor, S.L.T. (2000). Using social and consumer
values to predict marketplace behaviour: questiohs
congruency.Journal of Consumer Studies and Home
Economics, 24(2), 94-103.

Meglino, B.M., & Ravlin, E.C. (1998). Individual
values in organizations: concepts, controversiesl a
researchJournal of Management, 24(3), 351-389.



Makara Hubs-Asia, 2014, 18(2): 97-108

107

DOI: 10.7454/mssh.v18i2.3465

Miller, P., & Yu, H. (2003). Organizational valuasd
generational values: a cross cultural stullystralasian
Journal of Business and Social Enquiry, 1(3), 138-153.

Nenkov, G.Y., Mortin, M., Ward, A., Schwartz, B., &
Hulland, J. (2008). A short form of the Maximizatio
Scale: factor structure, reliability and validitjudies.
Judgment and Decision Making, 3(5), 371-388.

Netemeyer, R.G., Durvasula, S., & Lichtenstein, D.R
(1991). A cross-national assessment of the religbil
and validity of the CETSCALEJournal of Marketing
Research, XXVIII, 320-327.

Nunally, J.C. (1978)Psychometric Theory (2nd ed.).
New York: McGraw-Hill.

Parasuraman, A., Zeithml, V.A., & Malhotra, A. (X)0
E-S-QUAL: a multiple-item scale for assessing et@ut
service qualityJournal of Service Research, 7, 213-233.

Pather, S., & Uys, C.S. (2008). Using scale reducti
techniques for improved quality of survey infornoati
InterWord Communications, 10(3), Department of
Information and Knowledge Management, University of
Johannesburg.

Rammstedt, B., & John, O.P. (2007). Measuring
personality in one minute or less: a 10-item short
version of the Big Five Inventory in English and
German.Journal of Research in Personality, 41, 203-212.

Richins, M.L. (2004). The material values scalerea
inquiry into its measurement properties and the
development of a short formlournal of Consumer
Research, 31(2), 209-219.

Romppel, M., Hermann-Lingen, C., Wachter, R.,
Edelmann, F., Dungen, H., Pieske, B., & Grande, G.
(2013). A short form of the General Self-Efficacy
(GSE-6): development, psychometric properties and
validity in an intercultural non-clinical sample cara
sample of patient at risk for heart failu@MS Psycho-
Social-Medicine, 10, 1-7.

Rubio, D.M., Berg-Weger, M., Tebb, S.S., Lee, E&.,
Rauch, S. (2003). Objectifying content validity:
conducting a content validity study in social work
researchSocial Work Research, 27(2), 94-104.

Ruvio, A., Shoham, A., & Brencic, M.M. (2008).
Consumers’ need for uniqueness: short-form scale
development and cross-cultural validatitmter national
Marketing Review, 25(1), 33-53.

Sarwono, S.S. (1998). Cultural values and marketing
practices in Indonesia.uthal Ekonomi dan Bisnis
Indonesia, 13(2), 90-100.

Schiffman, L.G., Kanuk, L.L., & Wisenblit, J. (200
Consumer behavior. NJ: Pearson.

Schriesheim, C.A., Powers, K.J., Scandura, T.A,,
Gardiner, C.C., & Lankau, M.J. (1993). Improving
construct measurement in  management research:
comments and a qualitative approach for asseshimg t
theoretical content adequacy of paper-and-pencil
survey-type instrumentslournal of Management, 19,
385-417.

Schwartz, S.H., Cieciuch, J., Vecchione, M., Davido
E., Fischer, R., Beierlein, C., Ramos, A., Verkas.,
Lonngvist, J-E., Demirutku, K., Dirilen-Gumus, @&,
Konty, M. (2012). Refining the theory of basic
individual values.Journal of Personality and Social
Pyschology, 103(4), 663-688.

Schwartz, S.H. (2006). Value orientations: expiaat
and applicationsComparative Sociology, 5(2-3), 137-
182.

Schwartz, S.H. (1999). A theory of cultural valses
some implications for workApplied Psychology: an
International Review, 48(1), 23-47.

Sekaran, U., & Bougie, R. (201@esearch methods for
business: a skill building approach (5th ed.). UK: John
Wiley & Sons.

Shimp, T., & Sharma, S. (1987). Consumer
ethocentrism: construction and validation of the
CETSCALE. Journal of Marketing Research, 24, 280-
289.

Sihombing, S.0. (2012). Identifying changing in
Indonesian values and its impact to Indonesian
consumer behaviofThe Internet Journal of Language,
Culture and Society, 36(2), 101-109.

Sihombing, S.0. & Pongtuluran, F.D (2011a).
Pengidentifikasian dimensi-dimensi budaya Indonesia
pengembangan skala dan validasifoceedings of
Seminar NasionaBustainable Competitive Advantage-

1, Purwokerto: Universitas Jenderal Soedirman.

Sihombing, S.O0. & Pongtuluran, F.D (2011b).
Understanding Indonesian values: a preliminary
research to identify Indonesian cultuRroceedings of
International Conference Political Economy of Trade
Liberalization in Developing East Asia: Sustainability,
Governance, and the Role of Small Business, Malang
Universitas Brawijaya.

Smits, N., & Vorst, H.C.M. (2007). Reducing the dé&m

of questionnaires through structurally incomplete
designs: an illustration.Learning and Individual
Differences, 17, 25-34.



108 Makara Hubs-Asia, 2014, 18(2): 97-108
DOI: 10.7454/mssh.v18i2.3465

Subiyantoro, E., & Hatane, S. E. (2007). Dampak Weatherbee, D.E. (1966). Traditional values in

perubahan kultur masyarakat terhadap praktik modernizing ideologies: an Indonesian examfiee

pengungkapan laporan keuangan perusahaan publik diJournal of Developing Areas, 1(1), 41-54.

Indonesia, drnal Manajemen & Kewirausahaan, 9(1),

20-29. Wirawan, D., & lrawanto (2007). National culturedan
leadership: lesson from Indonesidurnal Eksekutif,

Steenkamp, J.M.E., Hofstede, F., & Wedel, M. (1999) 4(3), 359-367.

A cross-national investigation into the individuahd

national cultural antecedents of consumer innoeativ.  Worthington, R.L., & Whittaker, T.A. (2006). Scale

ness.Journal of Marketing, 63, 55-69. development research: a content analysis and
recommendations for best practicéihe Counseling
Stevenson, HW., & Zusho, A. (2002)dolescence in Psychologyst, 34(6), 806-838.

China and Japan: adapting to a changing environment,

In Brown, B.B., Larson R., &Saraswathi, T.S. (eds.) Xiao, G. (2005). The Chinese consumers’ changing

The World’'s Youth: Adolescence in Eight Regions of value system, consumption values and modern con-

the Globe. New York: Cambridge University Press. p. sumption behaviorUnpublished doctoral dissertation,

141-170. Auburn University. Retrieved from http://etd.auburn.
edu/etd/bitstream/handle/10415/480/XIAO_GE_36.pdf.

Tian, K.T., & McKenzie, K. (2001). The long-term

predictive validity of consumers’ need for uniqussie Yo, B., & Donthu, N. (2002). The effects of marketi

Journal of Consumer Psychology, 10(3), 1971-1973. education and individual cultural values on marrkggti
ethics of studentslournal of Marketing Education, 24,

Tian, K.T., Bearden, W.O., & Hunter, G.L. (2001). 92-103.

Consumers’ need for uniqueness: scale development

and validation.Journal of Consumer Research, 28(1), Yoo, B., Donthu, N., & Lenartowicz, T. (2011).

50-66. Measuring Hofstede’s five dimensions of culturdises
at the individual level: development and validatioh

Tsoukatos, E., & Rand, G.K. (2007). Cultural infigces CETSCALE. Journal of International Consumer

on service quality and customer satisfaction: evige Marketing, 23(3-4), 193-210.

from Greek insuranceManaging Service Quality,

17(4), 467-485. Yuan, G., & Dong, L. (2006). On value and culture.
Frontiers of Philosophy in China, 1(2), 237-244.

Verbeke, W. (2000). A revision of Hofsteds al.’s

(1990) organizational practices scaldournal of Zikmund, W.G., Babin, B.J., Carr, J.C., & GiriffilV.

Organizational Behavior, 21, 587-602. (2010). Business research methods (8th ed.). Canada:
South-Western Cengage Learning.

Watts, B. (2008). What are today’'s social evils?

Retrieved from http://www.social-evils.org.uk/doceints

/social-evils-summary.pdf.



