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Nama 
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Judul 

ABSTR.AK 

: Dina Prawinantya 
: Magister Manajemen 
:PENGARUHBRANDCOMMUNJIYTERHADAP 
CONSUMER DECISION MAKING PROCESS: Studi Kasus 
Komunitas Online id-rrtae dan Produk Macintosh 

Tesis ini membahas mengenai perilaku konsumen yang menggunakan 
produk Macintosh dan tcrgabung ke dalam komunitas online id-mac, dengan 
melihat adanya pengaruh keberadaan brand community terhadap keputusan 
pembelian produk yang dilakukan oleh konsumen. Penelitian ini adalah penelitian 
koantitatif dengan desain rise\ eksploratori dan deskrlptif. Hasil penelitian 
menyarankan bahwa suatu perusahaan perlu lebih memperhatikan lreberadaan 
brand community, tidak hanya secara fungsiona! namun juga secara simbolis 
untuk meningkatkan loya!itas konsumen, dikarenaken peran brand community 
turut berperan serta dan berpengaruh terhadap kelangsungan proses keputusan 
pembelian yang dilakekan korurumen. 

KataKunci: 
Brand, Online Brand Community, Consumer Decision Making Process, Reference 
Group 
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Name 
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ABSTRACT 

: Dina Prawinantya 
: Magister Manajemen 
:THE INFLUENCE OF BRAND COMMUNITY ON 
CONSUMER DECISION MAKING PROCESS: id-mac 
Online Community and Macintosh Producls 

The focus of this thesis is describes the behavior of consumers who use Macintosh 
producls and incorporated into the online community id-mac, with n view of the 
existence of brand community influence on product purcltnse decisions made by 
consumers. This research is quantitative research design with esploratory and 
descriptive research method. The resuliS suggest that a company needs to pay 
more attention to the existence of brand community, Mt only functional but also 
symbolic to enhance customer loyalty, due to the role of brand community 
participate and affect the continuity of the consumer decision making process. 

Keywords: 
Brand, Online Braod Conununity, Consumer Decision Maldeg Process, Reference 
Group 
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