DAFTAR PUSTAKA

Ajzen, L., Driver, B.E., (1992). Applied of the theory of planned behavior to leisure
choice. Journal of Leisure Research 24 (3), 207-224.

Ajzen, L., Fishbein, M., (1980). Understanding Attitudes and Predicting Social
Behavior. Prentice-Hall, Englewood Cliffs, NJ

Alba, Joseph & Hutchinson, Wesley J. (1987). Dimensions of Consumer Expertise.
Journal of Consumer Research, 13 (March), 411-454.

Alvarez, B. A., and Casielles, R. V. (2005). Consumer evaluation of sales promotion:
the effect on brand choice. European Journal of Marketing, 39, ¥2, 54- 70.

Amir, On, & Dawson, Erica (2007). Motivating Discounts: Price-Motivated
Reasoning. Marketing Science Institute

Anderson, Eric T., & Simester, Duncan 1. (2001). Price Discrimination as an Adverse
Signal: Why an Offer to Spread Payments Could Hurt Demand. Marketing
Science, 20 (3), 315-327.

Anderson, Ronald D., Engledow, Jack L., Becker, Helmut. Evaluating the
Relationship among Attitude toward Business, Product Satisfaction,
Experience, and Search Effort. Journal of Marketing Research, Vol. 16, No. 3

Andrews, I. R., and E. R. Valenzi. "Combining Price, Brand, and Store Cues to Form
an Impression of Product Quality," Proceedings 79th Annual Convention,
Ameri- can Psychological Association, 1971, 649

Bagwell, Kyle, & Riordan, Michael H. (1991). High and Declining Prices Signal
Product Quality. American Economic Review, 81 (1), 224-239.

Blattberg, Robert C., & Wisniewski, Kenneth J. (1989). Price-Induced Patterns of
Competition. Marketing Science, 8 (4), 291-3009.

Bloch, PeterH . (1995, July). Seeking the ideal form: Product design and consumer
response. Journal of Marketing, 59, 16-29.

Buttle, F., Bok, B., 1996. Hotel marketing strategy and the theory of reasoned action.
International Journal of Contemporary Hospitality Management 8 (3), 5-10.

Chaiken, S., Liberman, A., & Eagly, A. H. (1989). Heuristic and Systematic
Information Processing Within and Beyond the Persuasion Context.
Unintended thought, 212-252

Cotton, B. C. and Emerson M. Babb, (1978), “Consumer Response to Promotional
Deals”, Journal of Marketing, 42(3), pp. 109-113.

Analisis pengaruh ..., Ferdian C.S, FE Ul, 2008

65



Darke, P.R., & Chung, C.M.Y. (2005). Effects of Pricing and Promotion on
Consumer Perceptions: It Depends on How You Frame It. Journal of
Retailing, 81, 35-47.

Davis, Scott J., Inman, Jeffery, & McAlister, Leigh (1992). Promotion Has a Negative
Effect on Brand Evaluations — Or Does It? Additional Disconfirming
Evidence. Journal of Marketing Research, 24 (February), 143-148.

Dick, A.S., Basu, K., 1994. Customer loyalty: toward an integrated conceptual
framework. Journal of the Academy of Marketing Science 22, 99—113.

Dolan, Robert J., Simon, Hermann. Power Pricing. Simon & Schuster Children's
Publishing, 1997

Fishbein, M., & Ajzen, 1. (1975). Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research. Reading, MA: Addison-Wesley.

Hair, Joseph H., et al. Multivariate Data Analysis : Sixth Edition. New Jersey:
Pearson Education, 2006.

High Involvement-Low Involvement
http://www .marketingprofs.com/ea/gst_question.asp?qstID=2204 (diakses
tanggal 21 Juli 2008)

Hong Kong Shoppers Ranks 1st in Asia In Unplanned Shopping
http://www?2.acnielsen.com/news/20040610_ap.shtml (diakses tanggal 20 Juni
2008)

Jacoby, J., Chestnut, R.W., (1978). Brand Loyalty Measurement and Management.
Wiley, New York.

Kalita, J. K., Jagpal, S. and Lehmann, D. R. (2004). Pricing strategy and practice - Do
high prices signal high quality? Journal of Product & Brand Management, 13,
4, 279-288.

Klayman, Joshua, & Ha, Young-Won. (1987). Confirmation, disconfirmation, and
information in hypothesis testing. Psychological Review, 94, 211-228.

Kotler, Philip. Marketing Management, 11" ed. New Jersey: Prentice Hall, 2003.

Kunda, Ziva (1990). The case for motivated reasoning. Psychological Bulletin, 108,
636-647.

Leclerc, France, & Little, John D.C. (1997). Can Advertising Copy Make FSI
Coupons More Effective?. Journal of Marketing Research, 34 (4), 473-84.

Malhotra, Naresh K. Marketing Research An Applied Orientation. 5th ed. New York:
Prentice Hall, 2007.

Mari Menggaet Langsung Pembeli!

http://www.marketing.co.id/Common/File.ashx?1d=2345 (diakses tanggal 20
Juni zoogﬁnalisis pengaruh ..., Ferdian C.S, FE Ul, 2008

66



Mela, Carl F., Sunil Gupta, Donald R. Lehman (1997). The Long Term Impact of
Promotions and Advertising on Brand Choice. J. Marketing Res, 34 (2): 248-
261

Monroe, Kent B. (1973), "Buyers' Subjective Perceptions of Price," Journal of
Marketing Research, 10 (February), 70- 80.

Neslin, Scott.A., & Shoemaker, Robert W. (1989). An Alternative Explanation for
Lower Repeat Rates After Promotional Purchases. Journal of Marketing
Research, 26 (May), 205-213.

Oakley, Mark. (1990). Design and design management. In Mark Oakley (Ed.), Design
management: A handbook of issues and methods (pp. 3-14), Cambridge, MA:
Basil Blackwell Inc.

Oliver, R.L., Rust, R., (1997). Customer delight: foundations, findings, and
managerial insight. Journal of Retailing 73 (3), 311-337.

Olson, Jerry C. dan J.Paul Peter. Consumer Behavior and Marketing Strategy 7" ed.
New York: McGraw Hill, 2005.

Ortmeyer, G. K., J. A. Quelch, and W. J. Salmon. "Restoring Credibility to Retail
Pricing." MIT Sloan Management Review 33, no. 1 (fall 1991): 55-66.

Robbins, Stephen P., Judge, Timothy A., and Judge, Tim A. Organizational Behavior
New York: Prentice Hall, 2006.

Santoso, Singgih dan Fandy Tjiptono. Riset Pemasaran: Konsep dan Aplikasi SPSS.
Jakarta: Elex Media Komputindo, 2001

Schiffman, Leon G. dan Leslie L. Kanuk. Consumer Behavior 8™ ed. New Jersey:
Prentice Hall, 2004.

Snoj, Boris. Korda, Aeksandra P., & Mumel, Damijan. The relationships among
perceived quality, perceived risk and perceived product value. Journal of
Product & Brand Management. 156-167

Srinivasan, V., W.S. Lovejoy and D. Beach. Integrated Product Design for
Marketability and Manufacturing, Journal of Marketing Research 34, 1997,
154-163.

Thaler, R. (1985). Mental accounting and consumer choice. Marketing Sci. 4(3) 199—
214.

Valence, Gilles, et al. (1988) Compulsive Buying: Concept and Measurement.
Journal of Consumer Policy, (Dec), 419

Van Heerde, Harald J., Leeflang, Peter S. H., and Wittink, Dick R. (2004).
Decomposing the Sales Promotion Bump with Store Data. Marketing Science,
23 (Summer), 317-34.

What beauty custmﬁwgaruh ..., Ferdian C.S, FE UI, 2008

67



http://203.130.231.12/cgi-bin/proxy/nph-
proxy.cgi/000000A/http/proquest.umi.com/pgdweb=3findex=3d6=26did=3d7
61685761=26SrchMode=3d1=26sid=3d1=26Fmt=3d3=26VInst=3dPROD=26
VType=3dPQD=26RQT=3d309=26VName=3dPQD=26TS=3d1215409993=2
6¢lientld=3d45625 (diakses tanggal 20 Juni 2008)

Yamamoto, Mel,& Lambert, David R . (1994).The impact of product aesthetics on the
evaluation of industrial products Journal of Product Innovation Management,
11, 309-324.

Zeithaml, V.A., Parasuraman, A., Malhotra, A., 2002. Service quality delivery
through web sites: a critical review of extant knowledge. Journal of the
Academy of Marketing Science 30 (4), 362-375.

Analisis pengaruh ..., Ferdian C.S, FE Ul, 2008

68



