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God Will Make A Way 
By: Don Moen 

 
 

God will make a way, where there seems to be no way 
He works in ways we cannot see, He will make a way for me 

He will be my guide, hold me closely to His Side 
With Love and Strength for each new day 
He will make a way, He will make a way 
 
By road way in the wilderness He’ll Lead me 
Rivers in the dessert will I see 
Heaven and earth will fade, but His word will still remain  
He will do something new today  

 
 
 
 
 
 
 
 
 
 
 

“There is a time and place for everything, for everyone, God works in 
mysterious way.” 
We won’t know what HIS plan, but one thing we have to believe HE always 
give us the best way even though it will hurt us... 
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