DAFTAR PUSTAKA

Aaker, David A. (1991). Managing Brand Equity. New York: Free Press.

Aaker, David A. (1996). Building Strong Brands. New York: Free Press.

Andersen, Poul H. (2001). “Relationship Development and Marketing
Communication: An Integrative Model”. The Journal of Business & Industrial

Marketing, 16, 167-170

Andersen, James C., Narus, James A. and Rossum, Wouter van. (2006).
“Customer Value Proposition in Buisness Market”. Harvard Business Review.

Fleisher, Craig S. dan Bensoussan, Babette E. (2007). Business and Competitive

Analysis: Effective Applications of New and Classic Methods. New Jersey: FT
Press.

Fombrun, C. dan Reil, C. Van. (1997). “ The Reputational Landscape”. Corporate
Reputation Review, 1, 5-13.

Hair, Joseph F. Jr.; Rolph E. Anderson; Ronald L. Thatam; William C. Black
(1998). Multivariate Data Analysis. New Jersey: Prentice Hall.

Hasyim dan Anindita, Rina (2008). Prinsip-Prinsip Dasar Metode Riset Bidang
Pemasaran. Universitas Indonusa Esa Unggul. University Press

Hawkins, Del I., Motherbaugh, David L. and Best, Roger J. (2007). Consumer
Behaviour:Building Marketing Strategy. New York: McGraw Hill

Hutt, Michael D. dan Speh, Thomas W. (2007). Business Marketing
Management: B2B. Mason: Thomson South Western.

Keller, Kevine L. (2003). Strategic Brand Management: Building Measuring, And
Managing Brand Equity. New Jersey: Prentice Hall

Maholtra, Naresh K. (2007). Marketing Research: An Applied Orientation. New
Jersey: Prentice Hall.

Narayandas, Das. (2005). “Building Loyalty in Buisness Market™. Harvard
Business Review

Porter, Michael E. (1980). Competitive Strategy: Techniques for Analyzing
Industries and Competitors. New York. Free Press.

Membangun keunggulan..., Fefkhru Riza, FE Ul, 2010.



Porter, Michael E. (1985). Competitive Advantage: Creating and Sustaining
Superior Performance Competitors. New York. Free Press.

Rosenbloom, Bert (1991). “Marketing Channels: A Management View™.
Orlando: The Dryden Press.

Membangun keunggulan..., Fakhru Riza, FE Ul, 2010.





