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personal branding seorang pemimpin partai ataupun calon legislatif 

yang dapata digunakan untuk meningkatkan brand equity dari partai 

tersebut. 

• MarkPlus harus tetap menjaga standar kualitas dan mempertahankan 

brand equity yang sejalan dengan personal branding Hermawan 

Kartajaya, karena keduanya berkaitan erat dan saling mempengaruhi. 

DAFTAR PUSTAKA 

 

Aaker, David.A.(1991). Managing Brand Equity: Capitalizing On The Value of A 
Brand Name. New York: Free Press. 

 
Aaker, David.A. (2004). Leveraging The Corporate Brand. California 

Management Review. 
 
Bence, Brenda. http://www.myarticlearchive.com/article/9/062.htm 
 
Haryanto, Deny.(2008). Brand Equity: The Way to Boost Your Marketing 

Performance. Marketing Quotient Community. 
 
Kaputa, Catherine.(2006). U R A Brand! How Smart People Brand Themselves 

For Business Seccess. America: Davies-Black Publishing 
 
Keller, Kevin Lane.(2008). Strategic Brand Management: Building, measuring, 

and Managing Brand Equity. New Jersey: Pearson-Prentice Hall. 
 
Malhotra, Naresh. K.(2007). Marketing Research (An Applied Orientation). New 

Jersey: Pearson-Prentice Hall 
 
McNally, David., & Speak, Karl.D.(2004). Be Your Own Brand. 
 
Mobray, Kaplan.(2009, January). The 10Ks of Personal Branding: Create a Better 

You (paperback). United States of America: iUniverse. 
 
Montoya, Peter., & Vandehey, Tim.(2008). The Brand Called You: Make Your 

Business Stand Out in a Crowded marketplace (paperback). United States of 
America: McGraw-Hill. 

 
Montoya, Peter Inc. Personal Branding Information. © 2003-2006 Peter Montoya, 

Inc., All Rights Reserved. 
http://www.petermontoya.com/mt_what_is_personal_branding/index.asp 
 
Mullins, John .W., Walker, Orville .C, Jr., & Boyd, Harper.W, Jr.(2008). 

Marketing Management: A Strategic Decision-Making Approach. New 
York: McGraw-Hill. 

Brand equity..., Ronald Susanto, FE UI, 2009


