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Lampiran - 1. Tabel t-Statistik

Stengficanice level
Degress of  ITwo-iailed rest 10% 3% 2% 1% 2% 0.1%
Freedom Chie-iailed rest 32 13% 1% {.5% G.1% 0.03%
1 6,314 12.706 31.821 63.657 318300 636619
2 20X 4303 6.965% 0023 3327 31.599
i 2353 jis2 4341 5.841 10.213 12924
i 2132 2776 3747 4.004 7173 8610
) 2015 237 3363 4,032 5803 6.862

] 1.043 247 3.143 am7 5.208 RRUSY
7 1.884 2365 2098 3409 4.783 5408
8 1860 2.306 2.896 3.335 4.501 3041
) 1833 2262 2821 3.250 4.297 4.781
]

1 1812 2238 2704 3.169 414 4587
11 1796 220 2.718 3.106 4023 4437
i 1782 1179 2.681 3.0 3930 4318
13 13711 2160 2650 3012 3.852 42121
14 1761 2145 2.624 2977 3.787 4.140
13 1.753 2131 2.602 2.047 3.733 4073
16 1.746 2120 2583 2021 3.686 4013
17 1.740 2.110 3367 2.888 3.646 3.965
18 1.7 2101 2.552 2.878 3.610 3on
19 1729 2003 2330 2.861 3579 3.383
20 1.725 2086 2528 1345 3552 3.830
21 1.721 2080 2513 2831 3.327 3810
21 1717 1074 2.508 2819 3303 3792
23 1714 2069 2.500 2.807 3485 3.768
24 1.711 2064 2402 2797 3467 3745
25 1.708 2069 1483 2787 3430 3735
26 1706 2.036 2.479 2719 3435 3.707
27 1.703 2052 2473 277 3421 3.600
28 1701 2048 2.467 2763 3408 3.674
20 1.699 2045 2462 2756 3.386 3.650
30 1.697 2042 2457 27750 3383 3.646
32 1.504 2037 240 2.738 3.365 3022
i 1.691 2032 2441 2728 3348 3601
36 1.688 2018 2.434 27e 3.333 3582
38 1.656 2024 2420 2712 3319 3566
40 1.684 2021 2423 2704 3.307 3551
42 1.682 1018 3418 2.608 3.206 3338
44 1.680 2013 2414 2.692 3.286 3.326
46 1.679 2013 2.410 2.687 327 3.515
48 1.677 2011 24407 2682 3.269 3.303
50 1.676 REVEY 2403 2678 3.261 3.406
G0 1671 1.000 2300 2.660 3.232 3.460
70 1.667 1.994 2381 2.648 321 3433
80 1.664 1990 2374 2.639 3.195 3416
90 1.662 1.987 2,368 2632 3183 3402
160 1.660 1984 2364 2.626 3174 3390
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Lampiran - 3. Biaya dan Perolehan Pemasaran PermataBintang Tahun 2009 (Juta Rp)

Bulan Mlﬂfgu Material | Sindo I%;?}::: Radio | Outdoor Ii;;i:' J}ggﬂ;;] l];‘:’::la?:;
1 2 3 4 3 6 7 8 9 10
April 15
16
17
18 5,10 531 10 41 5,84
Mei 19 25,50 26,36 52 .07 29 20
20 25,50 26 ,56 52,07 29 .20
21 20 40 21 25 41,65 23 36
22 25,50 26,56 52,07 29,20
Juni 23 0,541 14,20 60,12 11,02 88 28 44 99 | 219,15 | 1930,50
24 0,54 | 14,20 60,12 11.02 88 ,28 44 99 | 219,15 | 1930,50
25 0,541 14,20 60,12 11,02 88 ,28 44 .99 | 219,15 | 1930,50
26 0,541 14,20 60,12 11,02 88 .28 44 99 | 219,15 | 1930,50
27 0,30, 15,55 26,63 4.41 | 104,11 83,69 | 234 68 | 1754 37
Juli 28 0,141 16 45 4,30 114 66 | 109 49 | 245,04 | 163694
29 0,14 1645 4 30 114 66 | 109 49 ¢ 245,04 | 163694
30 0,11 ] 13,16 344 91,73 87,59 ¢ 196,03 | 1309.,55
31 0,141 16 45 4,30 114 66 | 10949 | 245,04 | 1636.,94
Agustus 32 6,16 7,28 191 82 41 28 | 246,54 | 2407 33
33 6,16 7,28 191 82 41 28 | 246,54 | 2407 33
34 4,92 5,83 153 46 33 02| 197 .23 | 1925 86
35 6,16 7.28 191 32 41 28 | 246,54 ¢ 2407,33
36 135 18,34 22,23 11 41 1 105 06 45 34 | 203,72 | 2675,68
September 37 0,14 | 21,10 27,19 14,26 83 37 46 35| 193 01 | 274277
38 0,091 12,66 16,67 8 .56 50 02 27 81| 115,81 | 1645 66
39 0,06 8 44 11,12 5,70 33 35 18 54 77,20 | 1097 .11
40 1,34 ] 19.58 25,26 8 .56 69 A0 47 931 172,07 | 2161 ,88
Oktober 41 3,15 17,29 21 47 48 44 50 31 ¢ 140,66 | 1290 .54
42 3,15 17,29 21 A7 48 44 50,31 | 140,66 | 1290 54
43 3,150 17,29 21 47 48 44 5031 | 140,66 | 1290 ,54
44 3,05 17,29 21 47 48 A4 50 31 | 140,66 | 1290.54
November 45 5,74 7,52 14,23 11 32 38,81 | 1315,53
46 5,74 7,52 14 23 11 32 38,81 | 1315,53
47 4,59 6,01 11 38 906 31,05 1052 A3
48 4,59 6,01 1138 9,06 31,051 1052 43
49 1,64 4 A7 13 66 5,57 25,35 1483 93
Desember 50 0,62 3.7 13 52 4,13 21,98 | 1526 .04
51 0,37 2,22 8,11 2 A8 13,19 915,62
52 0,50 2.97 10 ,82 3 31 17,59 1 1220 ,83
53 0,50 2.97 10 ,82 331 17,59 | 122083
Jumlah 168,24 | 355,19 | 472 40 06 .96 | 2371 25 | 1283 35 | 4747 39
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Lampiran - 4. Biaya dan Perolehan Pemasaran TabunganBebas Tahun 2009, (Juta Rp)

Bulan Mlll:ggu Sindo Kompas- Radio Outdoor Tabungan Bebas
€ Kontan
1 2 3 4 5 6 7

Januari 1 706,90
2 3534 ,50
3 3534 .50
4 3534 ,50
5 2827 .60
Februari 6 4,907 3439 25
7 4,907 8439 25
8 4,907 8439 25
9 4,907 8439 25
Maret 10 2,607 51,017 4.9 20,292 3659,00
11 2,086 40,814 3,92 16,234 292720
12 2,607 51,017 4.9 20,292 3659,00
13 2,086 40,814 3,92 16,234 2927 .20
14 7,384 20 407 8 .854 34,504 33625 17
April 15 8,455 9,192 35,182 42882,10
16 10,569 11,490 43 978 53602 ,62
17 10,569 11,490 43,978 53602 ,62
18 10,091 3,779 11,611 51,175 43849 ,65
Mei 19 8,132 18 ,895 12 095 79,965 483775
20 8,132 18,895 12,095 79,965 4837 75
21 6,506 15,116 9,676 63,972 3870 ,20
22 8,132 18,895 12,095 79,965 4837 .75
Juni 23 2,263 15,654 13045,00
24 2,263 15,654 1304500
25 2,263 15,654 13045,00
26 2,263 15,654 13045,00
27 1,543 3.904 11,128 13536 86
Juli 28 1,063 6,506 8,111 13864 ,77
29 1,063 6,506 g,111 13864 ,77
30 0,850 5,205 6,489 11091 ,82
31 1,063 6,506 8,111 13864 ,77
Agustus 32 11,152 15362,00
33 11,152 15362,00
34 8,922 12289 ,60
35 11.152 15362,00
36 10,628 43990 ,28

Septembe
3 37 10,497 51147 ,35
38 6,298 30688 41
39 4,198 20458 ,94
40 8,599 4407 9,532 37604 ,14

Pengaruh marketing..., Rimaris Sarintan Hotmalona, FE Ul, 2010.
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Lampiran - 4, Biaya dan Perolehan Pemasaran TabunganBebas Tahun 2009 (Juta Rp).
{ Sambungan)

Bulan Mlﬁfgu Sindo I?(Tl}::: Radio Outdoor T%);Sagsan
1 2 3 4 5 6 7

Oktober 41 21 472 11 018 8,111 17289 ,32
42 21 472 11,018 8,111 17289 32
43 21 472 11,018 8,111 17289 ,32
44 21 472 11,018 8,111 17289 32

November 45 25,831 11235 ,79
46 25 831 11235 ,79
47 20 ,665 8988 ,632
48 20,665 8988 ,632
49 9 696 26,622 24801 ,76

Desember 50 12,12 26 ,820 28193 25
51 7272 16,092 16915 95
52 9,696 21 456 22554 6
53 9,696 21 456 22554 .6

Jumlah 102 374 ,14 241 83 1031 36
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Lampiran - 5. Biaya dan Perolehan Pemasaran TabunganSyariah Tahun 2009 (Juta Rp)
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Bulan Ml::fgu Material Sindo Kg;il::: Radio Qutdoor | Lain-lain BI\IZ éa T;S;Egﬁn
1 2 3 4 5 6 7 8 9 10
Januari 1 0,06 0,06 16,50
2 0,30 0,30 82,50
3 0,30 0,30 82 .50
4 0,30 0,30 82,50
5 0,24 0,24 66
Februari 6 5,53 5,53 102,25
7 5,53 5,53 102 25
& 5,33 5,53 102,25
9 5,53 5,53 102,25
Maret 10 - - 142 50
11 - - 114
12 - - 142,50
13 - - 114
14 13,26 0 40 13,65 125 43
April 13 17 ,67 0,53 18 ,21 91,24
16 22 09 0,66 22.76 114 05
17 22 09 0 .66 22,76 114 05
18 17 ,67 0,74 0,53 18 .94 117 49
Mei 19 - 3,70 3,70 131 25
20 - 3,70 3,70 131 .25
21 - 2,96 2 .96 105
22 e 3 .70 3,70 131 25
Juai 23 2,30 8,10 10 40 170 ,23
24 2,30 8,10 10 40 170 ,23
25 2,30 8,10 10 40 170,23
26 2,30 8,10 10 40 170,23
27 0,92 4 55 5,46 154 14
Juli 28 0,10 2,18 2,27 143 41
29 0,10 2,18 2,27 143 41
30 0,08 1,74 1,82 114 ,73
31 0,10 2,18 2,27 143 41
Agustus 32 11,48 - 23,62 2 98 38 08 127 25
33 11 48 - 23 62 2 .98 38 08 127 25
34 9,18 - 18 90 2,39 30 46 101 ,80
35 i1 48 - 23 .62 2,98 38 ,08 127 25
36 2,30 - 4 .72 0,60 50 18 .65 76,26 153 45
September 37 - - 62,50 23 31 85 81 160
38 - - 37 .50 13,99 51 49 96
39 - - 25 9,32 34 32 64
40 - - 42 33 17 61 59,94 116 ,82
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(Sambungan)
Bulan M”ﬁfgu Material Sindo I%S;?:: Radio Outdoor | Lain-lain Bhl/;}éa Tgl;:;;fﬁ 8
1 2 3 4 5 6 7 8 9 10
Oktober 41 - - 12 08 9,07 21,15 52 05
42 - - 12 08 9,07 21,15 52 05
43 - - 12 08 9,07 21,15 52,05
44 - - 12 08 9 .07 21,15 52,05
November 45 0,22 1.49 27 96 29 67 73 42
46 0,22 1,49 27 96 29,67 73 42
47 0,18 1,19 22 .37 23 74 58,74
43 0,I8 1,19 22 37 23,74 38,74
49 0,04 5,69 1 34 5,59 13 .30 25 97 25 48
Desember 50 4 25 6,74 1 .68 16,63 29,30 13,30
51 2,55 4,04 1,01 9 98 17 .58 8,10
52 3,40 5.39 1,34 13,31 23 A4 10,80
53 3 .40 5,39 1,34 13,31 23 44 10 ,80
Jumlah 190 40 92 61 94 48 21 43 371 88 185,70 956,50
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