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CONFLICT CONCERNING WORKING
WOMEN EXISTANCE IN MEDIA INDUSTRY

A Study on Cultural Production of A Female Radio
in East Java — Indonesia’

The focus of this research is a problem occured in a radio segmented
Jor and managed by women. Conducting on a female radio located in
East Java-Indonesia, this research employed cultural production ap-
proach and Gramscian thoughts on hegemony. The resulf shows that
working womnen experienced various conflicts over their existence as
media workers. At institutional as well as societal level, as they de-
cided to go into media indusiry, these women had to_face media con-
dition which is masculine and capitalistic in nature. This condition
puts up women workers to follow the logic of capitalism which will
certainlay exploit them.

eing a woman as well as professional journalist in a patxi-
Ba.rchal society such as Indonesla Is pretty sure very prob

lematic. On one hand, woman are posed by cultural prob-
lems and society expectations concerning her femininity values. On
the other hand, she was demanded handling job on men's domain.
In Javanese culture, woman was identically attributed as kanca
wingking. It means that women as wives are placed behind thelr
husbands, and the role of women in such cultural concept empha-
sized more on mattress (bed). cooking {kitchen), and well (place for
laundry). According to Friedan (Sarwono-Atmonobudi, 2004: 3}, gen-
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der construction above was strengthened by established ideology
defining women's success and happiness on their traditional role as
wives and mothers. Within such ideological framework, it is no won-
der if their working activiles outside the house are considered as
deviation of existing norms.

Gramsci (Bocock, 1986) described such gender constructon as
hegemony, due to the fact that such construction was considered
as something truly normal or as natural common sense in everyday
life. Furthermore, he explained that hegemony is not merely ideol-
ogy domination in which certain group ideas were forcibly penetrated
to other gorup. Rather, it is a soclallzation of thinking process from
dominant group conducted by various soclal institution such as
education, religion, family, and media. By this way, the thoughts of
ruling group would be accepted uncensclously by society.

Media serve as vehicle for disseminating dominant group ideol-
ogy which tend to marginalize woman. Media were capable to legitl-
mate and control public discourse, as well as vehicle for power
resistency. Therefore, the news text presented to audience are not
neutral, but already constltuted a new reality—a construction of a
group of people, mostly of are men. Consequently, the endurance of
gender stereotypes in news discourse can be directly connected to
newsroom culture and environment. In this condition, journalists
tend to select news based on events rather than issue. Meanwhile,
the events selected are almost entlrely those that occur in the public
sphere and concern the activities of men (Byerney, 2004: 118). In
other words, typical journalistic works in general, including report-
ers assigning, news gathering, selecting, sorting and editing pro-
cesses, even words selecting, are actually accomplished by several
people in media instltution ruled by men (Croteau and Hoynes, 2003).

# RESEARCH PROBLEM

Women and Media

Today, the total sum of women journalisis and workers in media
organization rapidly developed, elther in terms of quantity and/or
positons achieved. Unfortunately, such development is still hardly
uttering women interests in terms of gender perspective (Creedon,
19986). From quantity aspect, women whose professional job is jour-
nalist in developing country consist of 30%-40%. In Finlandia the
total sum even breaks the total record of 49%. But in Indonesia, the
toll was only reached 12% (Suryandaru, 2002: 11). It is interesting
then to discuss whether the number of these journalists do really
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making change in the newsroom or news agenda concerning women
empowerment employing gender perspective.

Chambers, Steiner and Fleming (2004: 103-124) analyzing vari-
ous research concerning medla production which describe the ex-
isting impact of increasingly journalist number to the changing
perspective in the newsroocm (Weaver, 1997; Marzolf, 1993; Van
Zoonen, 1998). In contrast, Ross (2001} suggested that such chang-
ing only happened in terms of sources use and media content con-
cerning sex criminal. [n other words, the changing of ‘magazine style’
applying in news report was not induced by the growing accurnula-
Hon of women journalists. Rather, it was because such very style
attract women audience more. The perspectlve being used there was
not feminist at all. Albelt the existing professional value and various
news gathering techniques, the media still dominated by male edi-
tors because the professional journalism ethos also referred to male
values.

Many studies above illusitated how strongly patriarchal culture
dominated the media, therelore making the media workers, espe-
cially women journalists, face ascending difficulties in their effort to
bring about gender equality issues on media. One of the factor mostly
influenced by such situation is media routine, organization, and its
own ideology driven by contested power interests lies within the
media. Meanwhile, media existence cannot be separated from cul-
ture and society values. Van Zoonen (1994: 51-52) explained several
difficulties generally experienced by women In their media career as
external factor, not something actually criginated from their very
individuals. Apparently, being seen as woman with unequal compe-
tence as their male co-worker become the journalist's first obstacle.
As consequences, woman activities must be difierentiated and lo-
cated separatedly of men, and shall be limited. The second problem
comes from male colleague and decision makers which reluctantly
giving opportunities for female reporter prioritizing herself in a place
prior presumably for men men only. Moreover, female reporters are
facing slower promotion than male reporter albeit their equal com-
petencies. The third problem concerning family responsibility comes
from female reporter's husband who restricted his wife's career in
order to maintain household duties.

Research conducted by several fashion magazines In America
proved that journalists had identified themselves to thelr reader.
They put and wrote everything based on their assumptions con-
cerning the reader’s preferences. Journallst hired by those maga-
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zines deflnitely them whom considered as the right person in pro-
jecting themselves as reader and having ideology not so far away
from the one of magazines. By this way, the femininity ideclogy was
successfully preserved (Curran, Morley, & Walkterdine, 1996: 176).

According to Maria Hartiningsih {(Jurnal Perempuan, 2003: 91}, a
senior journalist fromm a highly national reputable daily, Kompas,
media culture is a male-dominated-culture. Although the media led
by a woman, It remalned as such as long as the leader did not give
any other opton or open up an opportunity for other ‘color’ applied
in corporate culture. It meant also that such medla fell into the
same cathegory as male dominated media. If the women who held
important positions in media organization structure failed to strate-
gically employ thelr intelligent thoughts meant to alter local corpo-
rate culture, they definitely will be absorbed by typically patriarchal
corporate culture. Therefore, Maria hoped that the entrance of women
in male dominated media culture would be balanced by thelr im-
proved well-being.

The problem arising is whether or not the media manager (or
mostly of them) are aware that thelr products are full-packed with
gender inequality. What about the female media whose the workers
are all women? Are they capable in handling women-sided-program?
What is the nature of conflict experienced by these female workers
concerning thelr presences as media worker?

In order to answer such questions, the researchers use feminist
perspective. By employing thils perspective, one can make different
assumptlons concerning the role and functions of the media or com-
munication in soclety. As Cirksena and Cuklanz (Salwen & Stacks,
1996: 505; Tong, 1997) suggested, liberal feminist emphasized equal-
ity and the same opportunity for women. Therefore, sexual role ste-
reotype became the core of media analysis conducted by liberal femi-
‘nist which manifested in their study concerning advertising, drama,
and soap cpera. The result of those two research experts showed the
female dominations in domestic world, personal matters and family
relationship, while men dominated the public life. On the other hand,
socialist femninist group, in their effort to address problems concern-
ing class, ethnic, sexual preferences and media, tended to consider
it as matters related with ideology vehicle which represented the
interests of capitalist system. These views Is basically different with
radical feminist who emphasizing their media analysis on patriar-
chal effect experienced by women. In order to do so, those research-
ers kept try to unfold the darker slde of famlly life such as domestic
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and sexual abuse, as well as women exploitations In pornography
industry.

In this research, based on the purpose of obtalning necessary
data, the researcher has selected a female radio located In West
Java which will be called as Mitra Perempuan (unreal name) over the
course of this presentation. This radio is segmented on women and
believed that they had actually represented women interests and
necessities down-to-earth by employing all-women-personnels for
all positions including board of directors, announcer, technical staff,
management stafl, marketing staff, and reporters. The radio com-
pany profile proudly pronounced their nature as “Radio with real
women empowerment.” On October 2004, Mifra Perempuan was
awarded by Museum Rekor Indonesia (Indeneslan Record Museum—
MURI) as the only women segmented radlo which represented all
women personnels as their human resource. High spirit firmly planted
at the moment of the radio foundation lined up by conscience con-
cerning the role of women in current and future era based on as-
sumption that women do posses enormous potents.

By repeatedly illustrating ideal women packed with feminine
natures In its program, it could be that whatever happened in this
female radio would only strengthening and preserving woman ste-
reotype. Women ideology and its femininlty become the sole ideology
uphold by every media workers In preducing their product. Given
that the andience represented media and product being advertised
by the radio, so does the media worker—they represented their con-
sumer. While magazines fully packed feminine ideology by depicting
smooth skin face and beautiful dresses in their content (Curran,
Morley, and Walkerdine, 1996: 175), such ideology manifested itself
in radic by selecting the diction, tone and voice character which
tend to be tender and spoiled nature (Kusumaningrum in Juwnal
Perempuan, 2003).

In brief, it was possible that the worker of Mifra Perempuan pre-
fer to represent normally asssumed description, which typically re-
flected dominant group ideology. Whatever the production process
is, it would absclutely can not being separated from ideology contes-
tation between media worker and thelr corporate. This contestation
is not spared from the interest lies beneath.

¥ Intellectual Group as Hegemony Organizer
The process in which the journalist made, maintained, and repro-
duced dominant values was mentioned by Gramsci as hegemony.

35




Jurmnal Thesis, September-Desember 2006

“Hegemony is won not given, further it needs to be constantly rewon
and renegotiated,” (Barker, 2004: 319).

In this hegemony model, ideclogical process of news production
is not originated as the result of capital owner intervention, or as
consclously manipulated action of the journalist. Rather, such pro-
cess was the result of routine affection and behaviour, which also
reproducing ideology through common sense. For Gramscl (Simon,
2004), commnon sense is no more than uncritical and unconscious
comprehension acquired by people to understanding thelr Ufeworld.
Thelr conscious conception of the world, religion, or ideclogy could
be very different with their political activities which marked the be-
ginning of their conscious ideas. Likewise, one could acquire two
theoretical consciousness. The first is implicitly attached on their
activities and merged with others in reality. The second is explicitly
inherited from the past without critical considerations. It is through
this very common sense that the dominant ideology was built and
maintained. But such common sense also become the field of ideol-
ogy contestation and resistence which always challenging the domi-
nant ideology.

Other Gramscian thinking was addressed the intellectual group.
Basically, Gramsci rejected the notion of intellectual developed by
idealistic philosopher such as Plato and Aristoteles, which he as-
sumed comes from nowhere above, outside the production world,
and primarily based on economistic interpretation. In contrast, he
considered that the role of those intellectual group must be deter-
mined not by its status, but rather by social relationship of produc-
tion.

Gramscl then divided the intellectual group in two broad
cathegories: traditional and organic [Patria & Ardef, 2003: 159-163).
Traditional intellectual group was consisted of those who acquired
leadership dutles in a given society. Meanwhile, organic intellectizal
was directly related to dominant way of production, rendering ser-
vice to one or more capitalist in its production space and activities,
related with economical-corporation necessities of capitalist class.
At the same Hme, this organic intellectual group has also become
the organizer of their own extended capitalist class. Including this
group is labor party or burgeouis class who lay aside the labor struggle
and penetrating up to the mass. They give a new worldview and
creating the unity between above and below layers. It didn't meant
that the new culture of production has arisen. Rather, this condi-
tion was occured because they have to refute the common sense of
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traditional way of mass thinking. This group become the leader of
oppressed class.

B RESEARCH METHODOLOGY

The methodology employing in this research is ethnomethodology
{Patton. 2002: 110). The informant criteria are; working in Mitra
Perempuan at least 2'years, based on assumption that so long as
the worker worked for the organization, she would be meore intensely
become soclalized to organization values and policy in written or
otherwise (Van Zoonen, 1994), The selection of informant is also in
line with the procedure known as non-random (Jensen & Jankowslkd,
2002: 238-239). In order to obtain a good result, this research is
using criteria given by Creswell (1994), employing thematic analysls
as analyzing technique. An observation was also conducted in the
radio station lor one month.

i A Glimpse on Mitra Perempuan Radio Station
Mitra Perempuan Radio, which reaching 80% of East Java area, was
founded in August 8th, 2000 with spirit and two belief: first, women
in current and future era have enormous potent. Secondly, there is
no particular radio specified for East Java women at that time. Based
on assumptions which put family and women as potential buyer as
starting point, the main target of this radio station i{s women rang-
ing from 15-35 yrs old (85%), and subjected [amily as their second-
ary target.

In general, Mitra Perempuan vision and mission are concentrat-
ing in their strives to implement attractive and advantageous ve-
hicle and facilities for its audience. Their short term objectives is
stated as being vehicle as well as entertainment and information
means needed by its audience. Middle term objective including de-
veloping insight in order to upgrade self quality in dynamic family
life. While long tertn objective was to give benefit and well-being for
each stakeholders.

The programs being aired are consistend of: (1} news report from
Voice of America. (b) “Mitra Moming Music;" information concerning
healthy and fimess. {¢) “Mitra Ladies Program;” information about
women. (d) “Mitra Family;” presenting info concerning lamily, chil-
dren and its development. (¢) “Mitra Beauty;” presenting info con-
cermning beauty. (f) “Mitra Evening Season;” concerning celebrities
round-ups and music. (g) “Mitra Around the World,” presenting
unique events happened in the world. (h) “Mitra Relax,” concerning
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lifestyle. lover attachment, husband-wive relationship. (i) “Mitra Home
Sweet Home,” a how-to-do’s or do-it-yourself's on house maintenance
and its interior/exterior. (j) “Favorit Boga,” an interactive cooking
program in which one or more guest hosts from stars hotel kitchen
or fine dining/restaurants sharing their recipes.

H RESEARCH RESULTS

¥ Inforrnant Background

First informant is a 27 years old bachelor, a communication scholar
from a private university in East Java which started her career in
LSM (concentrating In government affair). She jolned Mitra Perempuan
since 2000. As the only daughter in her family, she feels that she
was raising in a family weighed with male nuances, and In effect
formed her self character as a tough and hard woman.

Informant 2 is a 30 years old bachelor, starting her career as
announcer since 1995 in one ratio station before moving to Mitra
Perempuan. While she wants to be an artist, her past life history
was originated from a traditional orthodox family. She was raised by
her grandparents who uphold traditlonal rules and tended to re-
strict girls.

Informant 3 is 31 years cld, bormn in East Java, once a student of
communication program in university. She joined the radio since
2002. In her pastime, she occupied herself in dancing—she's also a
dancer an mastering all form of dances ranging from classical bal-
let, traditional dance, top dance, ballroom dance, to modemn dance.
By her dancing skill, she is able to freely expressing herself. This
informant comes from a family which respected openness. Her par-
ents give their children open opportunity to determine the road of
their own life. She views her mother as an Ideal mother, i.e. a good
housewife whose time was spent mainly for caring her husband and
children, and very respect to her husband. But this informant ad-
mitted that she doesn't wanto to copy her passive and uncomplain-
ing mother. Therefore, she wants to be independent.

Informant 4 is an operational manager which positioned in the
radio since its establishment. Before that. she was an announcer
for six years. Her current main task is regulating the broadcasting
as well as marketing, she {s held responsibility (and having author-
ity) to arrange broadcast and interactive program. In her opinion,
the character packaging of her broadcast program is in line with
East Java characters: shy, cannot accepted the deviation of com-
munity norm.
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Informant 5 Is the head of Mitra Perempuan since its establish-
ment. Before starting her radlo career, she was a writer, According
to her, her radio is featuring no feminist perspective. In fact, she
admitted that she was not actively engaged in feminist acitivities.
The most important matter for her is how to make profit for the
radio in order to be consistently exist in women segment and sur-
vive long enough.

8 Cultural Production in Mitra Perempuan Radio

¢ Gender Perspective of Female Worker

If gender perspectives was related to the conditions in Mitra
Perempuan, it is clearly that the radio is not bringing gender equal-
ity vision and mission, although 80 % of radio personnels consists
of women. The reasons are: (1) the segmentation of women audience
was based on the consideration that women are potential buyer. (2)
Radio announcer women are positioned as trademark only, not as
substantal proof of women empowerment and feminist movement.
(3} The targeted segment is women, therefore, one who considered
capable for communlcating with the audience is one belonging to
the same group, i.e. woman.

Research results show some interesting insights concerning the
informant's gender perspective, L.e. (1) Informant opinion over ideal
woman; and (2) Informant opinion concerning career and indepen-
dent woman. Speaking about ideal woman, all informants concluded
that ideal woman was represented by a married woman who has
children and not abantdoning her family. For Informant 4, it is bet-
ter if woman willingly spent her time concentrating in family caring
for the sake of her husband career.

As to woman career, two inforrnant explained that an open op-
portunity for woman engaging in her career do exist now. But, such
opportunity must be appropriately responded with woman charac-
ter define by patriarchal soclety. According to informant 4, it means
an expanded opportunity because women didn’t prioritize their
renumerations. According to informant 5, such career opportunity
oy available for unmarried woman. This latter opinion are in line
with recruitment policy applied by radio corporate due to nature of
work in media industry: no exact measure over the worktime, lots of
challenge, untclerated environment for pregnant women. According
to the radio director:
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-.. if she (woman) gets pregnant, it s impossible for her lo reporl (news) ... it was a
prohibition. [If she still work] there will be connotation around the exploitation for

pregnant woman.

In terms of woman independency and establishment, the infor-
mant felt that current condition is allowing woman for freely achiev-
ing her career in order to be independent and established. But, there
were various interpretation concerring the toples. (1) Independency,
in effect, has been producing double role, i.e. having career in public
domain without leaving household responsibilities. The first infor-
mant comprehended this concept as woman nature, She said: “What
is actually woman nature? If we have married, it means for example,
to serve husband and raising children.” (2} (Being) Independent means
not depended on men because this condition is encouraging woman
to accomplish their rights, for example, asking for divorce to her
husband. (3) Independency means woman didn't need man any-
more. They were capable to eamn a blg income easlly and didn't put
more importance on marriage. This was the opinion of informant 3.

e The Policy in Mitra Perempuan
The role and position of radio owmer and leader is more dominant
than the announcer, even marked an alr of authoritarianism. This
conditions obviously were reflected by policies around program pack-
aging, the selecton of topic and resources for interactive program
by the leader. Announcer responsibility limited only as operational
staff at the time of the on air {for talkshow). Decision making related
with talk show based on advantageous economical considerations
for radio station and program sponsor and tend to skip idealism.
Unconsciously or not, policies emphasized on material loss-ben-
efit calculations subsequently inducing unsensitive women policles,
such as giving no pregnant vacation, and applying temporary re-
sign. Within such policy, the corporate didn't need to pay any salary
for vacant workers. On the other hand, it is possible that the tempo-
rary resign decided by the worker will be permanent resign (stopped
working or quit from the radio). Therefore, 2 married worker tended
to leave her job and would be substitute by a new bachelor worker.
A stronghold belief was firmly planted on the radio owner: a married
woman iIs not productive anymore when working in the radio sta-
tion. Such belief and policy burdened most the worker, when they
have to leave their job due to their marriage. “... when one marry, or
get pregnant, they will quit from their job shortly afterward. I see




M. N. Nina W. Kristanto and Billy K. Sarwono Atmonobudi

Wulan (not real name) got married. I presumed she will quit imme-
diately. Well, I was right.”

Unfortunately, such belief also acquired by other workers. Ask-
Ing about the diflerences ol career development between single woman
and married woman, the informants agreed that the single one could
developed their career more openly, or working until late night, with-
out having to bother themselves with forms of permissions from
their family. This belief made female worker accepting working hour
or extra work limitations applied by their husband in order to aveid
the possibility of deserting her [amily. To make the matter worse,
the salary being paid was still unmatched with extra works being
demanded.

It was a common opinion that female worker salary is
uncemparable with their dulies and tasks concerning. considering
that women income is not the main support of the {amily (Lim in
Visvanathan, 1992: 216-229). Women Income is regarded as addi-
tional family income only which deserved to be pald less. This fact
was revealed through the interview. The informant admitied that no
extra pald was avallable for any announcer handling the duties left
unattended by thelr sick colleague, no allowance or health account
and reward provided by the radio.

e Working Routine

It seemed that the informants background, characters, and gender
sensitlvities is featuring on their activities as announcers. The cul-
ture which suggested women responsibility on domestc matters more
than anything else and therefore should not pricritizing their career
ahead (and left the family interests} has unconsciously driven the
informant to select topics which is in line with women stereotype
developed in the society.

Research result on program topic pointed at two main things.
First, the information presented by Mitra Perempuan radio must be
around women and [amily necessifies such as beauty, health, fash-
ion, lifestyle and sex as well as entertainment. Second, certain is-
sues which considered as taboo must be avoided by the informanis.
Assuming that women don't like politics, and considering that such
political issues have been adopted by other radlo as its concern,
then politics 1s being part of that taboo.

Based on those two polnts, the presentation of program which
related with women empowerment belng understood by the infor-
mants is cooking class, or beauty seminar discussion. An Informant
explained,

< PERPUSTAKAAN
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....lols of creativlty program... women was being demanded to be more creative. The
meaning of creative here is ... if (women) didn't work al the office, then build business
such as cooking class ... It (cooking class) was one major effort (n order to advance
wornan and... a_form of gender consciousness.

In addition with those programs, an informant also try to present
program which take the side of women. Data revealed that so many
efforts has been done by informant 2 {o present programs which
inviting audience to discuss women subordination and the conse-
quences of Domestic Violence/Abuse (Kekerasan Dalam Rumah
Tangga—KDRT), in order to make the audience understanding more
about those issues. Ironically, the program which is held in con-
junction with Woman Crisis Center had to be cancelled after 4 months
because the radio statlon chief didn't want to Impress that the radio
was merely concerned and taking side with women interesis. For
the radio management. the program was being broadcast merely to
disseminate information concerning the existence of KDRT in the
community, neither to serve nor to give consultation about KDRT
cases. The management also objected if a trademark as women ad-
vocate was being attached to the radio. What about the men who
was also being part of its audience circle? They deserve to be de-
fended, too....

According to informant 2, there were many other programs which
should be broadcast, including workplace abuses, violence in flirt-
ing and polygami, in order to protect women's rights. But the man-
agement emphasized more on program concerning children and
health by inviting public doctor and pediatrician as guest host. Within
such limitations, informant 2 tried to inciude actual diseases and
its treatment which must be understood by her audience. The infor-
mant view concerning the importance of such supporting issue for
her audience was based on her belief concerning the woman figure
represented by the radio station. According to her,

... I see Miira Perermnpuan {edlied by the researcher on behalf of informant request} as
mature womarn figure. Surely she's nol a superwoman.. bul we take care the family...
she was motherhood... I feel that Mitra Perempuan is capable of being a housewife as
well as career womart.

Informant 2 is one who realize that women must be progressive
and able to achieve the equal success as men. Therefore. she often
inserted information in order to encourage women advancing more
in public sector. This belief Is {llustrated by the success story of her
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dancing teacher (a wornan, of course). For her, I feel that my infos is
more subjected to girls: (that} a girl is capable of doing that-and-this,
... Is able to progress, something like thal.”

B DISCUSSION

® Conclusions _

First, Mitra Perempuan is radio produced by women targeting women

as thelr majority audience. Therelore, Mifra Perempuan should be

an ideal channel for soclalizing gender values. But, as implied on
research results, it is regretted that no gender perspective had been
carried out by this radio. Such conditions was perpetrated by beliefs
hold by several informants that suggesting children and husband
care as all-women-nature and plight. In effect, this belief enhanced

a distorted comprehension over women empowerment which is trans-

lated and limited on upgrading domestc skills such as cooking wits,

or mastering health information for the family's well-being.

Secondly, unconsclous or not, conflicts concerning the existence
of working women was unstoppable in the internal layer, but ad-
vancing to the society. In the office, the female worker felt that the
capital owner didn't pay any respect on their achievernents. Two
polnts stated below must be underlined:

(a) As workers, female profiessionals working in this radio is only
considered as cheaply-paid-money-machine. Female worker who
didn't dare to demand anything even being explolted by the cor-
porate to earn more profit. Other substantial matter addressed
cultural construction issue as well. Culturally, female workers
are not considered as the first breadwinner whose well-being
deserved to be prioritize.

(b) Meanwhlle, whatever breakthrough had been recorded by these
women ls not considered as significant steps contributing to the
advancement of woman achievement. A stronghold belief had
been adopted by the society. Whatever great the women's suc-
cess are, whatever significant their career in public sector are,
all of which have no meaning at all if women are ignoring their
responsibilities at home.

Thirdly. this research recorded an effort from a media worker to
present programn which challenging soclety and corperate culture.
But such effort was limited by the program duration. Sometimes,
messages containing women empowerment only could be transmit-
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ted by inserting such information exactly at the on-air-time by the
announcer herself,

B Discussions

Is it wrong if a radio leader has no gender sensitivity that tumed her
as capitalist or suppressor for her colleague or employees? Norma-
tively, from critical perspective exercising by feminist thought, such
leader is wrong because, first, she is a woman, and secondly, she
has power. Radical feminist has assumed that if woman builds her
own community based on woman’s fermale bonding, then all will be
working better for their struggle. On this light, radicals feminist
thought is not accomplished by this case. The reality on Mitra
Perempuan 1s very diflerent with radical feminist discourse. In this
radio, women are trapped within their owm power logic. Organlc
intellectual position imagined by Gramsci is far away from the leader
act who conceptualizes women as potential market target that must
be exploited for the sake of material benefit. This kind of thinking is
tpically the capitalist one mostly exercised by men.

Why is the radic leader has no gender sensitivity at all? This
conditions is not separated from patriarchal ideology and capitalism
hegemonlzed the radio leader, and subsequently become a founda-
tlon both for the corporate and media workers themselves. Theoreti-
cally, if such ldeclogy was being related to the concept of Marxian
false consciousness, then female bonding is only a myth, ahistorical.
The way of thinking acquired by the radio leader could be attributed
as one which is very Marxist: if the employee is not productive enough,
the contract will be void or null, he/she will be exempt from the
contract (by applying covert acts such as giving opportunity for tem-
porary vacation). This condition could be explained from socialist
feminist which assumed that the problem faced by women is not
mainly originated from her being in capitalistic society, but also as
impact of living in patriarchal community. Moreover, this feminist
group assumed that if non material patriarchal and materlalistic
capitalism are fully developed, then the plight of women, or the sup-
pression of women, will be worse (Tong, 1997).

Such assumptions was reflected on capitalistic and gender in-
sensitive corporate policy which subsequently affecting the work
routine, Every decislon, every program being proposed, or every in-
formation being broadcast was not based on the worker self con-
sciousness in which women should do important things for the ad-
vancement of woman. Everything was solely resorted on economical
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interest (ollowing the leader policy without ever criticizing or reflect-
ing whether or not the policy was in line with her women-sided-
conscience.

What has happened in this radio station and worker individual
culture also Is not separated by thelr childhood context in which
they were raising. Most of them were born at the time of Orde Baru
and Suharto ruling. According to the government at time, women
roles are unique, and must be differentiated than of men due to
their different nature, albeit their equal rights and obligations. As
equal partner, with close attention to its nature. women has in-
creasingly important role in the family, and over the duties in soci-
ety related with their nature as mother. So, women should feel free
to work as long as it didn't disturb her duties as housewile. Such
condilions were codified in Garis-Garis Besar Haluan Negara as the
nabional main guide for citizens.

Such understanding (over the muitiple roles of woman), in ef-
fect, has turmed women worker who has chance to empower women
in public domaln become ambiguous. On one hand, she doesn't want
being labeled as provocateur against male group. On the other hand,
woman worker is becoming more and more intensely presenting her
broadcasting program by inviting her audience to prioritize their
responsibilities at home albeit their open opportunity to have any
career outside home,

In brief, related with cultural production, we can further high-
light the characteristic position of media worker (intra) and market
position (extra) through encoding analysis. The most interesting thing
in this research is highlishting woman who was heing positioned as
top leader. Her leadership style tends to be authoritarian which is
seemingly resulted from succesfull dictation by the market that put
her more as capitalist than woman peer. In addition of her internal
situation, there are strong external reason of her turns-out. Within
her positon as leader, she actually has chance to be an organic
intellectual. Yet, such action was never implemented due to market
reason. Radio for her Is a materfal production tool, not a cultural
production means, and therefore must earn material profit, not cul-
tural benefit. The result Is, it is not easy for media worker within her
authority (in this case, annoucers) to broadcast cultural production
program, notwithstanding the fact that such program were needed
to cut off patriarchal hegemony.

Apparently, capitalist ideology was not only inducing woman to
reproduce capitalist interests and patriarchal values, but also af-
[ecting woman worker by separating them from their female bond-
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ing instinct. In fact, capitalist ideology has made woman worker lost
her female bonding instinct. Michel Foucault (2004) suggested, power
will be exercise more effectively if subject felt that they were not
being punished by external factors, but by their own manner. So, if
a woman feels guiliy following her assumptons that she had priori-
tized her public career more and deserted her domestic duties, or for
being challenging and refuting patriarchal values carried out by her,
then the power has been exercising effectively. Those were cccured
on woman worker in media, and the whole situation had obscured
the tran as a consiructon made by capitalist systemn and patriar-
chal ideology.

H REFERENCES

Barker. Chris (2004}, Cultural Studies. Theory and Practice. 3™ edition. Lon-
don, Thousand Qaks, New Delhl: Sage.

Bocock (1986). Hegemony. London & New York: Tavistock.

Chambers, Deborah, Linda Stelner, and Carole Fleming (2004). Women and
Journalism. London and New York: Routledge.

Creedon, Pamela J. (1993). Women in Mass Comvnunication. Newbury Park,
London. New Delhi: Sage.

Creswell, John W. (1994). Research Design: Qualitative and Quantitative
Approaches. London. Thousand Qaks, New Delhl: Sage.

Croteau, David and William Hoyness (2003). Media/Society: Industries, Im-
ages and Audiences. 3™ Editlon. Thousand Oaks, CA: Sage.

Curran James, David Morley, and Valerie Walkerdine (1996). Cultural Stud-
ies and Communicafion. London. NewYork. Sydney. Auckland: Arnold.

Hartiningsih, Maria (2003). "Wawancara dengan Maria Hartliningsih.” Junat
Perempuan 28. Jakarta: Yayasan Jumal Perempuan.

Jensen, Klaus Bruhn & Nicholas W. Jankowskl (2002). A Handbook of Quali-
tafive

Methodologies for Mass Communicallon Research. New York:; Routledge.
Kusumaningrum. Ade (2003). “Radio, Media Alternatif Suara
Perempuan.”

i Jurnal

Percnpuan 28, Jakarta: Yayasan Jurmal Perempuan.

Lee, Francls L.F (2004). “Construcling Perfecl Women: The Portrayal of
Female

Offlclals in HongKong Newspapers.” Media, Cullure and Society 26 {2). Lon-
don, Thousand Qaks, New Delhi: Sage.

Louw, P. Eric (2001). The Medila and Cultural Production. London, Thou-
sand Qaks, New Delhi: Sage.

Mulder, Niels (1992). [nside Southeast Asia. Thai, Javanese and Filipino In-
terpretations of Everyday Life. Bangkok, Thalland: Duang Kamol.




M. N. Nina W, Kristanto and Billy K Sarwono Atmonobudi

Patria, Nezar & And) Arlel (2003). Antonio Gramscl: Negara dan Hegemoni.
Yogyakarta: Pustaka Pelajar.

Ross, Karen and Carolyn M. Byerley (2004). Women and Medic: Interna-
tional

Perspective. Carlton, Victorla. Australia: Blaclkowell.

Salwen, Michael B. & Don W. Stacks (1996). An Integrated to Comrniunica-
tion

Theory And Research. Mahwah, N. J.: Lawrence Erlbaum Assoclates,

Sarwono-Atmonobudi, Bllly (2004). “Pemaknaan Karr Politik Presiden
Perempuan dalam Masyarakat Patrarikd.” Jumnal Thesis Volume II[/2
Mei-Agustus 2004. Depok: Departemen Ilmu Komunikasi, Falaultas Timu
Soslal dan Ilmu Polltik, Universitas Indonesia.

Scarse, Timothy J. (2002). “Television, the Middle Class and the Transfor-
mation of

Cultural Identities in West Bengal India.” Gazefte: The International Joumnal
Jor Communication Studies. Vol 64 (4). London, Thousand Oaks, New
Delhi: Sage.

Simon, Roger (2004). Gramsci Political's Thought. Yogyakarta: Pustaka
Pelajar.

Suryandaru, Yayan Sakti (2002). Potret Kesadaran Gender Orang Medio
Jakarta: Luftansah Medlatama.

Tong, Rosemarie (1997). Feminist Thought—A Comprehensive Introduction.

Chatham, Kent: Mackays of Chatam PLC.

Van Zoonen (1994). Ferninist Media Studies. London, Thousand QOaks, New
Delhi: Sage.

Visvanathan, Nallni, Lynn Duggan. Laurie Nisonoff and Nan Wlegersma
(1992). The

Women, Gender and Development Reader. New Jersey, N. J.: Zed Books.

47




