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ABSTRACT
Name : Hendriadi
Study Program : Magister Management
Title :Analysis of Perception Gap Between Brand Identity and

Brand Image of Sekolah BPK Penabur Among Gereja
Kristen Indonesia’s members, Jakarta

As one of well established educational institutions, BPK Penabur has done an
adequate marketing management programs including the brand management.
Brand identity as an integral part of brand management plays an important role to
communicate the company and the product to consumers. Brand identity projected
to them is then perceived and captured as brand image. Congruency between
brand identity and brand image influences consumers’ loyalty and satisfaction.
This research aims to analyze the perception gap between those two concepts
among GKI’s members in Jakarta. The data showed that there was no major gap
between brand identity and brand image of BPK Penabur among the church
members.

Keywords:
Brand identity, brand image, perception gap, and educational institution
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