
Universitas Indonesia

1

DAFTAR REFERENSI

Assael, H. 1998. Consumer Behavior and Marketing Action. California: South-
Western Publications.

Batra, R., Myers, G.J., & Aaker, D.A. 1999. Advertising Management, Fourth
Edition. New Jersey: Prentice Hall Inc.

Belch, G.E., & Belch, M.A. 1999. Advertising and Promotion: An Integrated
Marketing Communication Perspective 2th editionI. Singapore: McGraw
Hill.

Belch, G.E., & Belch, M.A. 2001. Advertising and Promotion: An Integrated
Marketing Communication Perspective 5th edition. Singapore: McGraw
Hill.

Berko, L.M., Wolfin, A.D., & Wolfin, D.R. 2001. Communicating, eight
editions. New York: Houghton Miffin Company.

Blaxter, L., Hughes, C., & Tight, M., (2006). How To Research Tird Editions.
London: Open Universty Press. 

Bogdan, R.C., & Biklen, S. 1982. Qualitative Research for Educations. Boston: 
Allyn and Bacon.

Bove, C.L., & Arens, W.F. 1992. Contemporary Advertising,4th ed. Boston:
Ricard D. Irwin, Inc.

Brewes, J.D., & Miller, R.L. 2003. The A-Z of Social Research. London: Sage
Publications.

Bryman, A. 1988. Quantity and Quality in Social Research. London: Unwin
Hyman Ltd.

Creswell, J.W. 1994. Research Design: Qualitative & Quantitative Approaches
California: Sage Publications.

Delozier, M.W. 1976. The Marketing Communication Process, International
Student Editions. Tokyo: McGraw-Hill Kogakusha Ltd.

Denscombe, M. 2003. the Good Research Guide. Philedelphia: Open University
Press.

Goldman, A.E, & McDonald, S.S. 1987. The Group Depth Interview: Principle
& Practice. New Jersey: Prentice-Hall.

Greenberg, G. 1997. Behavior in Organization, Understanding and Managing the 

human Side at Work. New jersey: Prantice Hall Inc.

Guba, D. & Lincoln, Y.S. 1994. Handbook of Qualitative Research. London:
Sage Publications.

Ishwara, L. 2005. Catatan Catatan Jurnalisme Dasar. Jakarta: Buku Kompas

Kasali, R. 1995. Manajemen Periklanan. Jakarta: Pustaka Utama Graviti.

Persepsi mantan narapidana ..., Amritsa Muhammad, FISIP UI, 2009



Universitas Indonesia

2

Kahle, R.L., & Chung-Hyun Kim. 2006. Creating Image and the Psychology
Marketing Communication. London: Lawrence Erlbaum Associates.

Kirkpatrick, J. 2007. In Defense of Advertising. California: TLJ Books 
Claremont.

Kirk, J & Miller, M.L. 1986. Reliability and Validity in Qualitative Research. 
Bervely Hills: Sage Publications

Kotler, Philip & Armstrong, Gary. 1999. Principles of Marketing. (8th Edition).
New Jersey: Prentice Hall Inc.

Lindsay, P.H., & Norman, D.A. 1977. Human Information Processing :An
Intorduction to Psychology. London: Academic Press Inc.

Martasaputra, Momon. 1973. Azas Azas Kriminologi. Banadung: Penerbit
Alumni.

Moleong, Lexy J. 2006. Metodologi Penelitian Kualitatif. Bandung: PT Remaja
Rosdakarya. 

Moriarty, S.E. 1991. Creative Advertising: Theory & Practice, 2nd ed. New
Jersey: Prentice Hall Inc.

Neuman, W.L. 2003. Social Research Methods Fifth Edition. USA: Pearson
Education. Inc.

Payne, G., & Payne, J. 2004. Key Concepts in Social Research. London: Sage
Publications.

Patton, M. Q. 2002. Qualitative Research & Evaluation Method. London: Sage
Publications.

Poerwandari, E. K. 2006. Pendekatan Kualitatif Untuk Penelitian Perilaku
Manusia. Depok: Fakultas Psikologi UI.

Rakhmat, J. 1966. Psikologi Komunikasi. Bandung: CV Remadja Karya.

Ruben, B. D. 1992. Communication and Human Behavior. New Jersey: Prentice
Hall.

Sugarman, J. 1998. Advertising Secrets of the Written Words. Las Vegas:
DelStar Books.

Sullivan, L. 2008. Hey, Whipple, Squezze This, a Guide to Create Great Ads. 

New Jersey: Adweek Media.

Sutherland, M., & Sylvester, A.K. 2000. Advertising and the Mind of the

Consumer. Sydney: Allen & Unwin.

Usmam, H., & Akbar, P. 1996. Metode Penelitian Sosial. Jakarta: PT Bumi

Aksara.

Walliman, N. 2006. Social Research Method. London: Sage Publications.

Wibowo, I. 2003. Dasar Dasar Jurnalistik. Jakarta: Wacana Jurnal Ilmiah.

Persepsi mantan narapidana ..., Amritsa Muhammad, FISIP UI, 2009



Universitas Indonesia

3

Williamson, J. 1978. Decoding Advertisements: Ideology and Meaning in
Advertising. London: Marion Boyars Publishers.

Wells, W., Burnett, J., &  Moriarty, S. 1989. Advertising Principles and
Practice. New Jersey: Prentice Hall Inc.

Persepsi mantan narapidana ..., Amritsa Muhammad, FISIP UI, 2009


