
111

DAFTAR PUSTAKA

Literatur

Altstiel, Tom & Grow, Jean. 2006. Advertising Strategy: Creative Tactics From 
The Outside/In. California: SAGE.

Babbie, Earl. 2004. The Practice of Social Research. Australia: Thomsson

Babbie, Earl. 1992. Menerapkan Penelitian Survai Untuk Ilmu-ilmu Sosial. 
Jogjakarta: Pall Mall.

Batra, Rajeev., Myers, John & Aaker, David. 1996. Advertising Management (5th

Edition). New Jersey: Prentice Hall

Belch, George & Belch, Michael. 2001. Adverting and Promotion – An Integrated 
Marketing Communications Perspective. New York: McGraw-Hill/Irwin

Belk, Russell. 2006. Research In Consumer Behavior. UK: Emerald Group 
Publishing.

Bungin, Burhan. 2006. Metodologi Penelitian Kuantitatif, Komunikasi, Ekonomi, 
dan Kebijakan Publik Serta Ilmu-Ilmu Sosial Lainnya. Jakarta: Kencana.

D’ Adamo & Whitney. 2006. Diabetes: Penemuan Baru Memerangi Diabetes 
Melalui Diet Golongan Darah. Yogyakarta: Bentang Pustaka

Danziger, Pamela. 2004. Why People Buy Things They Don’t Need: 
Understanding and Predicting Consumer Behavior. Canada: Dearborn 
Trade Publishing.

Duncan, Tom. 2002. IMC: Using Advertising and Promotion to Build Brands. 
New York: McGraw-Hill Companies Inc.

Duncan, Tom. 2002. Principles of Advertising & IMC. (2nd Edition). New Jersey: 
McGraw-Hill).

Dunn & Barban, Arnold. 1982. Advertising: It’s Role in Modern Marketing (5th

Edition). Japan: The Dryden Press

Fill, Chris & Yeshin, Tony. 2001. Integrated Marketing Communications, Post 
Graduate Diploma Syllabus. Oxford: Butterworth-Heinemann

Hanna, Nessim & Wozniak, Richard. 2001. Consumer Behavior: An Applied 
Approach. (2nd Edition). New Jersey: Prentice Hall

Pengaruh sikap konsumen ..., Septiany Utami Dewi, FISIP UI, 2009



Universitas Indonesia

112

Hawkins, Del, Best, & Coney. 2004. Consumer Behavior: Building Marketing 
Strategy (International 9th Edition). New York: McGraw-Hill Companies 
Inc.

Isen, Alice. 1987. Positive Affect, Cognitive processes and Social Behavior In 
Advances in Experimental Social Psychology (Vol. 20). New York: 
Academic Press, 203–53.

Jewler, Jerome. 1981. Creative Strategy in Advertising.  California: Wadsworth 
Publishing Company.

Kartajaya, Hermawan. 2006. Marketing in Venus (Cetakan Keenam). Jakarta: 
MarkPlus&Co. 

Kotler, Philip. 2001. Marketing Management the Millenium Edition. New Jersey: 
McGraw-Hill

Kotler, Philip & Armstrong, Gary. 1999. Principles of Marketing (8th Edition). 
New Jersey: Prentice Hall Inc.

Manawi, Hadari. 1988. Metode Penelitian Sosial. Yogyakarta: Gajah Mada 
University Press

Mowen, John. 1998. Consumer Behavior: A Framework. New Jersey: Prentice 
Hall.

Neuman, W. Lawrence. 2000. Social Research Methods Qualitative and 
Quantitative Approaches. Boston: Allyn and Bacon.

O’Shaughnessy, Jackson. & O’Shaughnessy, Nicholas. 2003. The Marketing 
Power of Emotion (7th Edition). New York: Oxford University Press.

Ogilvy, David. 1985. Ogilvy on Advertising. New York: Random House.

Peter, J. Paul & Olson, Jerry. 2005. Consumer Behavior and Marketing. New 
York: McGraw-Hill/Irwin.

Pickton, David & Broderick, Amanda. 2001. Integrated Marketing 
Communications. London: Prentice Hall.

Punch, Keith. 1998. Introduction to Social Research Quantitative and Qualitative 
Approach. London: Sage Publications, Ltd.

Rakhmat, Jalaludin. 2005. Metode Penelitian Komunikasi, Dilengkapi Contoh 
Analisis Statistik. Bandung: PT Remaja Rosdakarya.

Raymond L. Horton. 1991. Buyer Behavior: Decision-Making Approach.
Columbus-Ohio: A Bell & Howell Company.

Pengaruh sikap konsumen ..., Septiany Utami Dewi, FISIP UI, 2009



Universitas Indonesia

113

Rosenberg, Jerry. 2005. Dictionary of Marketing and Advertising. New York: 
John Wiley & Sons Inc.

Russel, J. Thomas & Lane, W. Ronald. 1999. Kleppner’s Advertising Procedures. 
New Jersey: Prentice Hall

Schiffman, Leon & Kanuk, Leslie. 2000. Consumer Behaviour. New Jersey: 
Prentice Hall Inc.

Shimp, Terence. 2002. Advertising, Promotion, and Supplemental Aspectes of 
Integrated Marketing Communications. Australia: Thomson Publications.

Singarimbun, Masri & Effendi, Sofian. 1989. Metode Penelitian Survai. Jakarta: 
LP3ES.

Soehartono, Irawan. 1995. Metode Penelitian Sosial. Bandung: Remaja 
Rosdakarya

Sutherland, Max & Sylvester, Alice. 2000. Advertising and the Mind of the 
Consumer: What Works, What Doesn’t and Why. (2nd Edition). Australia: 
Allen & Uwin.

Triton P. 2006. SPSS 13 Terapan. Yogyakarta: Penerbit ANDI

Uyanto, Stanislaus. 2006. Pedoman Analisis Data dengan SPSS. Yogyakarta: 
Graha Ilmu 

Wells, William, Burnett, John & Moriarty, Sandra. 1988. Advertising Principles 
& Practice. (4th Edition). New Jersey: Prentice Hall Inc.

White, Roderick. 1993. Advertising. Singapore: McGraw-Hill

Wright, John. 1977. Advertising. New Delhi: Mell Publishing co. Ltd

Publikasi Elektronik

Departemen Kesehatan Republik Indonesia. n.d. Minum Teh Juga Memiliki 
Manfaat Kesehatan. April 4, 2009. 
http://www.depkes.go.id/index.php?option=articles&task=viewarticle&art
id=99&Itemid=3

Hendriani, Lis. 2008, July 09. Ketika Saatnya Tiba. April 10, 2009.
http://mix.co.id/index.php?option=com_content&task=view&id=117&Ite
mid=144

Info Phythochemicals. n.d. Phytochemicals. April 10, 2009. 
http://www.phytochemicals.info/

Pengaruh sikap konsumen ..., Septiany Utami Dewi, FISIP UI, 2009



Universitas Indonesia

114

Madden, Christina. 2008, April 22. Back to Nature. April 10, 2009
http://www.sciencewa.net.au/index.php?Itemid=587&id=2109&option=co
m_content&task=view

Nuraeni, Nani. (2008, Maret 07). Tujuan Pemasangan Iklan. Juni 2, 2009. 
http://pengantarperiklanan.blogspot.com/2008/03/tujuan-pemasangan-
iklan.html

PT Sinar Sosro. (n.d.). Sejarah Teh Dunia. April 4, 2009. 
http://sosro.com/sejarah-teh-dunia.php

Ramitha, Vina. (2008, August 12). Teh Lahir Tanpa Sengaja. April 4, 2009. 
http://server03.inilah.com/berita/2008/07/12/38145/teh-lahir-tanpa-
sengaja/

Sinar Harapan. (2003, October 15). Pasar Teh Nasional Belum Prospektif. April 
10, 2009. http://www.sinarharapan.co.id/berita/0310/15/eko06.html

The Royal Warrant Holder Association. (n.d). Welcome to the Royal Warrant 
Holders Association. Mei 31, 2009. 
http://www.royalwarrant.org/index.html

Yuwono, Triadi. (2006, December 23). Lomba Marketing Yamaha. April 10, 
2009. http://warungkopiku.blogspot.com/2006/12/ga-mudah.html

Artikel Majalah

K, Erwin (2009, Maret 30). Sejarah dari Secangkir Teh. Nova, para 8, 13

Jurnal

Bone, Paul & Ellen, Pam. (1992). The Generation and Consequences of 
Communication Evoked Imagery. (Journal of Consumer Research 19 June 
1992)

Gardner, Meryl. (1985). Mood States and Consumer Behavior: A Critical Review. 
Journal of Consumer Research 12 No. 3 December 1985.

Skripsi

Amandita, Hafsiah. (2007). Pengaruh Persepsi Iklan Cetak terhadap Keputusan 
Pembelian (Studi Iklan Nokia N 81 8G Versi Trilogy Entertainment). 
Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. 
Depok: FISIP UI.

Pengaruh sikap konsumen ..., Septiany Utami Dewi, FISIP UI, 2009



Universitas Indonesia

115

Firman, Nuke. (2008) Analisis Perbandingan Hubungan Persepsi Khalayak pada 
Iklan Perang Tarif di Televisi dengan Sikap Khalayak pada Merek (Studi 
pada Iklan Televisi XL Versi “Sampe Puas” dan IM3 Versi “Sejuta Nol). 
Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. 
Depok: FISIP UI.

Mumpuni, Mardea. (2007). Pengaruh Kognisi pada Iklan Cetak Hewlett Packard 
terhadap Motivasi Pembelian oleh Konsumen (Studi Iklan Cetak Versi 
“Computer is Personal Again”). Program Sarjana Ekstensi Ilmu 
Komunikasi. Program Studi Periklanan. Depok: FISIP UI.

Refiamita, Insi. (2006). Pengaruh Sikap Konsumen terhadap Iklan Televisi 
Testimonial Dove dan Sikap Konsumen terhadap Merek dengan 
Keputusan Pembelian. Program Sarjana Ekstensi Ilmu Komunikasi. 
Program Studi Periklanan. Depok: FISIP UI. 

Pengaruh sikap konsumen ..., Septiany Utami Dewi, FISIP UI, 2009



PAGE  

115



DAFTAR PUSTAKA


Literatur


Altstiel, Tom & Grow, Jean. 2006. Advertising Strategy: Creative Tactics From 


The Outside/In. California: SAGE.

Babbie, Earl. 2004. The Practice of Social Research. Australia: Thomsson

Babbie, Earl. 1992. Menerapkan Penelitian Survai Untuk Ilmu-ilmu Sosial. 


Jogjakarta: Pall Mall.


Batra, Rajeev., Myers, John & Aaker, David. 1996. Advertising Management (5th  

Edition). New Jersey: Prentice Hall


Belch, George & Belch, Michael. 2001. Adverting and Promotion – An Integrated 

Marketing Communications Perspective. New York: McGraw-Hill/Irwin

Belk, Russell. 2006. Research In Consumer Behavior. UK: Emerald Group 


Publishing.

Bungin, Burhan. 2006. Metodologi Penelitian Kuantitatif, Komunikasi, Ekonomi, 

dan Kebijakan Publik Serta Ilmu-Ilmu Sosial Lainnya. Jakarta: Kencana.

D’ Adamo & Whitney. 2006. Diabetes: Penemuan Baru Memerangi Diabetes 

Melalui Diet Golongan Darah. Yogyakarta: Bentang Pustaka

Danziger, Pamela. 2004. Why People Buy Things They Don’t Need: 


Understanding and Predicting Consumer Behavior. Canada: Dearborn 

Trade Publishing.


Duncan, Tom. 2002. IMC: Using Advertising and Promotion to Build Brands. 

New York: McGraw-Hill Companies Inc.

Duncan, Tom. 2002. Principles of Advertising & IMC. (2nd Edition). New Jersey: 

McGraw-Hill).

Dunn & Barban, Arnold. 1982. Advertising: It’s Role in Modern Marketing (5th  

Edition). Japan: The Dryden Press


Fill, Chris & Yeshin, Tony. 2001. Integrated Marketing Communications, Post 

Graduate Diploma Syllabus. Oxford: Butterworth-Heinemann

Hanna, Nessim & Wozniak, Richard. 2001. Consumer Behavior: An Applied 

Approach. (2nd Edition). New Jersey: Prentice Hall


Hawkins, Del, Best, & Coney. 2004. Consumer Behavior: Building Marketing 

Strategy (International 9th Edition). New York: McGraw-Hill Companies Inc.


Isen, Alice. 1987. Positive Affect, Cognitive processes and Social Behavior In 

Advances in Experimental Social Psychology (Vol. 20). New York: Academic Press, 203–53.


Jewler, Jerome. 1981. Creative Strategy in Advertising.  California: Wadsworth 

Publishing Company.

Kartajaya, Hermawan. 2006. Marketing in Venus (Cetakan Keenam). Jakarta: 

MarkPlus&Co. 


Kotler, Philip. 2001. Marketing Management the Millenium Edition. New Jersey: 

McGraw-Hill


Kotler, Philip & Armstrong, Gary. 1999. Principles of Marketing (8th Edition). 

New Jersey: Prentice Hall Inc.

Manawi, Hadari. 1988. Metode Penelitian Sosial. Yogyakarta: Gajah Mada 

University Press

Mowen, John. 1998. Consumer Behavior: A Framework. New Jersey: Prentice 

Hall.

Neuman, W. Lawrence. 2000. Social Research Methods Qualitative and 

Quantitative Approaches. Boston: Allyn and Bacon.

O’Shaughnessy, Jackson. & O’Shaughnessy, Nicholas. 2003. The Marketing 

Power of Emotion (7th Edition). New York: Oxford University Press.

Ogilvy, David. 1985. Ogilvy on Advertising. New York: Random House.

Peter, J. Paul & Olson, Jerry. 2005. Consumer Behavior and Marketing. New 

York: McGraw-Hill/Irwin.

Pickton, David & Broderick, Amanda. 2001. Integrated Marketing 


Communications. London: Prentice Hall.

Punch, Keith. 1998. Introduction to Social Research Quantitative and Qualitative 

Approach. London: Sage Publications, Ltd.

Rakhmat, Jalaludin. 2005. Metode Penelitian Komunikasi, Dilengkapi Contoh 

Analisis Statistik. Bandung: PT Remaja Rosdakarya.


Raymond L. Horton. 1991. Buyer Behavior: Decision-Making Approach. 


Columbus-Ohio: A Bell & Howell Company.


Rosenberg, Jerry. 2005. Dictionary of Marketing and Advertising. New York: 

John Wiley & Sons Inc.

Russel, J. Thomas & Lane, W. Ronald. 1999. Kleppner’s Advertising Procedures. 

New Jersey: Prentice Hall 


Schiffman, Leon & Kanuk, Leslie. 2000. Consumer Behaviour. New Jersey: 

Prentice Hall Inc.


Shimp, Terence. 2002. Advertising, Promotion, and Supplemental Aspectes of 

Integrated Marketing Communications. Australia: Thomson Publications.


Singarimbun, Masri & Effendi, Sofian. 1989. Metode Penelitian Survai. Jakarta: 

LP3ES.


Soehartono, Irawan. 1995. Metode Penelitian Sosial. Bandung: Remaja 


Rosdakarya


Sutherland, Max & Sylvester, Alice. 2000. Advertising and the Mind of the 

Consumer: What Works, What Doesn’t and Why. (2nd Edition). Australia: 

Allen & Uwin.


Triton P. 2006. SPSS 13 Terapan. Yogyakarta: Penerbit ANDI

Uyanto, Stanislaus. 2006. Pedoman Analisis Data dengan SPSS. Yogyakarta: 

Graha Ilmu 

Wells, William, Burnett, John & Moriarty, Sandra. 1988. Advertising Principles 

& Practice. (4th Edition). New Jersey: Prentice Hall Inc.

White, Roderick. 1993. Advertising. Singapore: McGraw-Hill

Wright, John. 1977. Advertising. New Delhi: Mell Publishing co. Ltd


Publikasi Elektronik


Departemen Kesehatan Republik Indonesia. n.d. Minum Teh Juga Memiliki 

Manfaat Kesehatan. April 4, 2009. 

http://www.depkes.go.id/index.php?option=articles&task=viewarticle&artid=99&Itemid=3

Hendriani, Lis. 2008, July 09. Ketika Saatnya Tiba. April 10, 2009. 


http://mix.co.id/index.php?option=com_content&task=view&id=117&Itemid=144

Info Phythochemicals. n.d. Phytochemicals. April 10, 2009. 

http://www.phytochemicals.info/

Madden, Christina. 2008, April 22. Back to Nature. April 10, 2009

http://www.sciencewa.net.au/index.php?Itemid=587&id=2109&option=com_content&task=view 

Nuraeni, Nani. (2008, Maret 07). Tujuan Pemasangan Iklan. Juni 2, 2009. 

http://pengantarperiklanan.blogspot.com/2008/03/tujuan-pemasangan-iklan.html

PT Sinar Sosro. (n.d.). Sejarah Teh Dunia. April 4, 2009. 


http://sosro.com/sejarah-teh-dunia.php

Ramitha, Vina. (2008, August 12). Teh Lahir Tanpa Sengaja. April 4, 2009. 

http://server03.inilah.com/berita/2008/07/12/38145/teh-lahir-tanpa-sengaja/

Sinar Harapan. (2003, October 15). Pasar Teh Nasional Belum Prospektif. April 

10, 2009. http://www.sinarharapan.co.id/berita/0310/15/eko06.html

The Royal Warrant Holder Association. (n.d). Welcome to the Royal Warrant 

Holders Association. Mei 31, 2009. http://www.royalwarrant.org/index.html

Yuwono, Triadi. (2006, December 23). Lomba Marketing Yamaha. April 10, 

2009. http://warungkopiku.blogspot.com/2006/12/ga-mudah.html 


Artikel Majalah


K, Erwin (2009, Maret 30). Sejarah dari Secangkir Teh. Nova, para 8, 13


Jurnal


Bone, Paul & Ellen, Pam. (1992). The Generation and Consequences of 

Communication Evoked Imagery. (Journal of Consumer Research 19 June 1992)

Gardner, Meryl. (1985). Mood States and Consumer Behavior: A Critical Review. 

Journal of Consumer Research 12 No. 3 December 1985.

Skripsi


Amandita, Hafsiah. (2007). Pengaruh Persepsi Iklan Cetak terhadap Keputusan 

Pembelian (Studi Iklan Nokia N 81 8G Versi Trilogy Entertainment). Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. Depok: FISIP UI.

Firman, Nuke. (2008) Analisis Perbandingan Hubungan Persepsi Khalayak pada 

Iklan Perang Tarif di Televisi dengan Sikap Khalayak pada Merek (Studi pada Iklan Televisi XL Versi “Sampe Puas” dan IM3 Versi “Sejuta Nol). Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. Depok: FISIP UI.

Mumpuni, Mardea. (2007). Pengaruh Kognisi pada Iklan Cetak Hewlett Packard 

terhadap Motivasi Pembelian oleh Konsumen (Studi Iklan Cetak Versi “Computer is Personal Again”). Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. Depok: FISIP UI.

Refiamita, Insi. (2006). Pengaruh Sikap Konsumen terhadap Iklan Televisi 

Testimonial Dove dan Sikap Konsumen terhadap Merek dengan Keputusan Pembelian. Program Sarjana Ekstensi Ilmu Komunikasi. Program Studi Periklanan. Depok: FISIP UI. 

111

PAGE  

Universitas Indonesia



