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Brand identity is tangible and appeals to the senses. Y ou can seeit, touch it, hold it, hear it, watch it move.
Brand identity fuels recognition, amplifies differentiation, and makes big ideas and meaning accessible.
Brand identity takes disparate elements and unifies them into whole systems. As competition creates infinite
choices, companies |ook for ways to connect emotionally

with customers, become irreplaceable, and create lifelong relationships. A strong brand

stands out in a densely crowded marketplace. People fall in love with brands, trust them,

and believe in their superiority. How abrand is perceived affects its success, regardless

of whether its a start-up, a nonprofit, or a product.
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