
Universitas Indonesia Library >> UI - Tesis Membership
 
Title:

	Strategi komunikasi pemasaran luxury brand: studi kasus PT. Loreal

Indonesia-Kerastase

Author:

	Tri Wahyuni Rahardjanti, author

Subject:

	Communication in marketing; Marketing -- Management

Call Number:

	T22361

Publisher:

	Fakultas Ilmu Sosial dan Ilmu Politik Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=109208&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=109208&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=109208&lokasi=lokal
https://lib.ui.ac.id

