
Universitas Indonesia Library >> UI - Skripsi Membership
 
Title:

	Analisis pengaruh persepsi konsumen dalam pemilihan produk private label

: studi kasus Toko Seven Eleven = Analysis of the effect of consumer

perception of private label product selection : study case 7 Eleven

Store

Author:

	Hajaar Annissa, author

Subject:

	Consumer behavior --Convenience store

Call Number:

	S44364

Publisher:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20332199&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20332199&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20332199&lokasi=lokal
https://lib.ui.ac.id

