Uni versitas Indonesia Library >> U - Tesis Open

Judul :

I ntegrated marketi ng communi cation (I MC) analysis to build brand equity
for Dbusiness to business (B2B) market in |Indonesia case study: PT. EMC
i nformati on systens
Pengar ang/ Penul i s:

El sa Mayasari, author
Subj ek:

Communi cation in marketing
Nonmor Panggi | :

132423
Pener bi t an:

Fakul tas Ekonom dan Bisnis Universitas |ndonesia

Li nk Terkait:

- Deskri psi Bibliografi

- Abst r ak

- Dokunmen Yang Mrip

-Uni versitas |Indonesia Library



https://lib.ui.ac.id/detail?id=20340706&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20340706&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20340706&lokasi=lokal
https://lib.ui.ac.id

