
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Analisis experiential marketing terhadap destination image dan intensi

perilaku wisatawan (studi kasus: kota pekalongan "world's city of

batik") = The effects of experiential marketing on destination image and

tourist behavioral intentions (case study: pekalongan city "world's city

of batik")

Pengarang/Penulis:

	Eva Ria Hafizta, author

Subjek:

	Management; Economics

Nomor Panggil:

	S54158

Penerbitan:

	

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20367809&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20367809&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20367809&lokasi=lokal
https://lib.ui.ac.id

