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Judul :

Per bedaan pengaruh daya tarik iklan dengan pendekat an enosi onal &

i nformasi onal (rasional) terhadap sikap pada nerek serta mnat beli.
Studi kasus: pertamax pertamna = D fferences influence of the
advertising appeals with enotional and informational (rational) approach
agai nst attitude toward brand and purchase intention. Case study:
pertamax pertam na
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