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Judul:

	Perbedaan pengaruh daya tarik iklan dengan pendekatan emosional &

informasional (rasional) terhadap sikap pada merek serta minat beli.

Studi kasus: pertamax pertamina = Differences influence of the

advertising appeals with emotional and informational (rational) approach

against attitude toward brand and purchase intention. Case study:

pertamax pertamina
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