
Universitas Indonesia Library >> UI - Skripsi Membership
 
Title:

	Pengaruh customer engagement melalui media sosial twitter terhadap

pembentukan electronic word of mouth (E-Wom) positif (studi pada Twitter

XL@ XL123) = The effect of customer engagement in social media twitter

in establish positive electronic word of mouth e wom study on XL @

Twitter XL123

Author:

	Jafar Fathul Haq, author

Subject:

	Customer engagement; Social Media; Twitter

Call Number:

	S55432

Publisher:

	Fakultas Ilmu Sosial dan Ilmu Politik Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20387433&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20387433&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20387433&lokasi=lokal
https://lib.ui.ac.id

