Uni versitas I ndonesia Library >> Buku Teks

Judul :
Handbook of |slam c marketing
Pengar ang/ Penul i s:

Subj ek:

Mar keting--I1slam c countries ; Marketing--Religi ous aspects--1slam;
Consunption (Econom cs)--Religious aspects--1slam; Brand nane products-
-Rel i gious aspects--Islam; Islamc countries--Conmerce

Nonmor Panggi | :

381 HAN

Pener bi t an:

Edwar d El gar

Li nk Terkait:

- Deskri psi Bibliografi

- Abst r ak

- Dokunmen Yang Mrip

-Uni versitas |Indonesia Library



https://lib.ui.ac.id/detail?id=20397957&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20397957&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20397957&lokasi=lokal
https://lib.ui.ac.id

