
Universitas Indonesia Library >> UI - Tesis Membership
 
Judul:

	Pengaruh efektivitas event marketing terhadap buying intention produk

speedy instan (Studi kasus : speedy national basket league) = Effect of

event marketing effectiveness against buying intention speedy instan

products (Case study : speedy national basket league)

Pengarang/Penulis:

	Mustakim Wahyudi, author

Subjek:

	Event -- Marketing; Special events -- Marketing; Brand

Nomor Panggil:

	T-Pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20414480&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20414480&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20414480&lokasi=lokal
https://lib.ui.ac.id

