
Universitas Indonesia Library >> UI - Tesis Membership
 
Judul:

	Motivasi social media product browsing dan pengaruhnya terhadap purchase

intention dan word of mouth intention = Motivation of social media

product browsing and its influence on purchase intention and word of

mouth intention

Pengarang/Penulis:

	Mohamad Fauzi Rachman, author

Subjek:

	Social media -- Management; Motivation

Nomor Panggil:

	T-Pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20415372&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20415372&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20415372&lokasi=lokal
https://lib.ui.ac.id

