
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh fan page liking terhadap purchase intention, brand love, dan

word of mouth: studi kasus UKM Abekani Jogja = Fan page liking towards

purchase intention brand love and word of mouth: a case study of small

and medium entrepreneurs Abekani Jogja

Pengarang/Penulis:

	Dende Mandalike, author

Subjek:

	Purchase Intention; Small and medium enterprises (Indonesia)

Nomor Panggil:

	S64034

Penerbitan:

	

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20430153&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20430153&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20430153&lokasi=lokal
https://lib.ui.ac.id

