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Judul:

	Analisis pengaruh self-image, norma subjektif, dan perceived value

terhadap intensi penggunaan electronic booking e-booking pada pengguna

muda di Indonesia dengan technology acceptance model sebagai mediasi.

studi kasus: booking.com = Analysis the effect of self image subjective

norm perceived value toward youth s intention to use electronic booking

e booking in Indonesia with technology acceptance model as mediation

study case booking.com
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