
Universitas Indonesia Library >> Artikel Jurnal
 
Judul:

	The effects of companies’ social irresponsibility on consumers’ negative

emotions toward the brand and their behavior

Pengarang/Penulis:

	Seyyed Mohammad Tabatabayee Nasab : Masoome Abhikari

Subjek:

	brand, behavior

Nomor Panggil:

	pdf

Penerbitan:

	Management Research Center (MRC) Department of Management, Faculty of

Economics, University of Indonesia and Philip Kotler Center

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20443496&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20443496&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20443496&lokasi=lokal
https://lib.ui.ac.id

