
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Analisis perbandingan pengaruh attitude functions terhadap purchase

intention merek mewah pada kelompok usia late adolescents dan young

adults. Studi kasus: Jabodetabek = Comparison analysis on the impact of

attitude functions towards luxury brands purchase intention among late

adolescents and young adults. Case study: Jabodetabek

Pengarang/Penulis:

	Reyhan Noor, author

Subjek:

	Brand name products -- Management; Luxury goods industry; Luxuries --

Marketing; Branding (Marketing)

Nomor Panggil:

	S-Pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20444741&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20444741&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20444741&lokasi=lokal
https://lib.ui.ac.id

