Uni versitas Indonesia Library >> U - Skripsi Menbership

Judul :

Anal i sis pengaruh creativity, clarity, hunour dan surprise dal am
guerrilla marketing terhadap intensi word of nouth dengan credibility
sebagai nedi asi: studi kasus pada PT Grab Taxi |Indonesia = The role of
creativity clarity hunour and credibility in guerilla marketing towards
word of mouth intention with credibility as nediating variable: study
case on PT Grab Taxi |ndonesia

Pengar ang/ Penul i s:

Anggara Pranaspati, author

Subj ek:

Mar ket i ng; Advertising; Wrd-of-nouth adverti sing

Normor Panggi | :

S67672

Pener bi t an:

Li nk Terkait:

- Deskri psi Bibliografi

- Abst r ak

- Dokunmen Yang Mrip

-Uni versitas | ndonesia Library



https://lib.ui.ac.id/detail?id=20456893&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20456893&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20456893&lokasi=lokal
https://lib.ui.ac.id

