
Universitas Indonesia Library >> UI - Skripsi Membership
 
Title:

	Pengaruh negative celebrity publicity dan celebrity identification

terhadap intensi membeli produk perawatan wajah dan tubuh = The effect

of negative celebrity publicity and celebrity identification toward

purchase intention in face and body products

Author:

	Dhiajeng Hesti Prameswara, author

Subject:

	Celebrities in mass media; Consumer bahavior; Cosmetics

Call Number:

	S69900

Publisher:

	Fakultas Psikologi Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20457126&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20457126&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20457126&lokasi=lokal
https://lib.ui.ac.id

