
Universitas Indonesia Library >> UI - Skripsi Membership
 
Title:

	Pengaruh social media marketing efforts terhadap consumer purchase

intention: studi pada Tokopedia  = The effect of social media marketing

efforts on consumer purchase intention: study on Tokopedia

Author:

	Hana Afifa, author

Subject:

	Social media -- Marketing; Consumer behavior; Communication in marketing

Call Number:

	S68599

Publisher:

	

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20457321&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20457321&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20457321&lokasi=lokal
https://lib.ui.ac.id

