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Anal i si s pengaruh penget ahuan, religiusitas, dan sikap terhadap intensi
menbel i produk kosnetik halal: brand with hal al positioning (Wardah) vs
brand wth neutral positioning (Sariayu) = The influence anal ysis of
know edge religiosity and attitude toward intention to buy hal al
cosnmetic products: brand with halal positioning (Wardah) vs brand with
neutral positioning (Sariayu)
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