Uni versitas Indonesia Library >> U - Skripsi Menbership

Judul :

Pengaruh brand equity terhadap customer satisfaction dan terhadap
repurchase intention produk charm studi pada generasi mllennial di
Jakarta dan Depok = The effect of brand equity towards custoner
satisfaction and towards repurchase intention of charm product: case
study on mllennials in Jakarta and Depok

Pengar ang/ Penul i s:

Devi na Nor een, aut hor

Subj ek:

Consuner satisfaction; Branding (Marketing); Consumer bahavi or;
Nonor Panggi | :

S- Pdf

Pener bi t an:

Li nk Terkai t:

- Deskripsi Bibliografi

- Abst rak

- Dokunen Yang Mrip

-Uni versitas | ndonesia Library



https://lib.ui.ac.id/detail?id=20465971&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20465971&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20465971&lokasi=lokal
https://lib.ui.ac.id

