
Universitas Indonesia Library >> UI - Tesis Membership
 
Title:

	Pengaruh gamification dalam membangun brand loyalty melalui perceived

value dan customer satisfaction (kasus pada go-points layanan dari Go-

Jek) = The effect of gamification in building brand loyalty through

perceived value and customer satisfaction case of go-points service from

Go-Jek

Author:

	Iswara Aji Pratama, author

Subject:

	Gamification; Path analysis (Statistics); Communication Management

Call Number:

	T51200

Publisher:

	Fakultas Ilmu Sosial dan Ilmu Politik Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20475780&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20475780&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20475780&lokasi=lokal
https://lib.ui.ac.id

