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	Analisis mediasi dari kepercayaan, religiositas, dan compassion pada

pengaruh inisiatif tanggung jawab sosial perusahaan terhadap intensi

pembelian produk. studi pada: PT XL Axiata = Mediation analysis of

trust, religiosity, and compassion on the effect of corporate social

responsibility activities towards product purchase intentions. case

study: PT XL Axiata
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