
Universitas Indonesia Library >> UI - Skripsi Membership
 
Title:

	Pengaruh karakteristik audience terhadap brand attitude dan purchase

intention pada product placement dalam video musik = The impact of

audience characteristics on brand attitude and purchase intention on

product placement in music video

Author:

	Lutfi Zulfita Firdausi, author

Subject:

	Brand choice; Brand name products

Call Number:

	S-pdf

Publisher:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20493646&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20493646&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20493646&lokasi=lokal
https://lib.ui.ac.id

