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Judul:

	Pengaruh social gratification terhadap purchase intention dengan faktor

Ewom credibility dan source of trustworthiness sebagai variabel mediasi.

Studi kasus: produk personal care di website Femaledaily.com = The

impact of social gratification towards purchase intention with Ewom

credibility and source of trustworthines as mediation variable. Case

study of  personal-care at Femaledaily.com
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