
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Analisis pengaruh social media marketing activities terhadap customer

loyalty (Studi Kasus: Top Five E-commerce Indonesia) = The effect

analysis of social media marketing activities on customer loyalty (Case

Study: Indonesia's Top Five E-commerce)

Pengarang/Penulis:

	Vika Ansy Anggraini, author

Subjek:

	Social media; Marketing -- Management; Customer loyalty; Electronic

commerce -- Management; Social media -- Marketing

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ekonomi dan BIsnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20500667&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20500667&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20500667&lokasi=lokal
https://lib.ui.ac.id

