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Pengaruh Aktivitas Pemasaran Medi a Sosial terhadap Ekuitas Merek dan
Respons Pel anggan Gen Z (Studi pada Instagram Bittersweet by Najla pada
Masa Pandem COVID-19) = The Effect of Social Media Marketing Activities
on Brand Equity and Gen Z Costunmer Response (Study on Bittersweet by
Najla s Instagramduring the COVID-19 Pandemi c)
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