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Judul:

	Pengaruh kesadaran nilai terhadap loyalitas merek melalui mediasi

keterlibatan merek dalam konsep diri pada generasi z konsumen merek BLP

beauty di Jabodetabek = The effect of value consciousness on brand

loyalty with brand engagement in self-concept as a mediating variable

towards generation z consumers of BLP beauty brand in Jabodetabek.
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