Uni versitas Indonesia Library >> U - Skripsi Menbership

Judul :

Cause related marketing: Peran noral identity centrality, brand socia
responsibility inmage, brand enotional attachnent, dan brand experience
dal am nenpengaruhi intensi nenbeli = Cause related marketing: The role
of noral identity centrality, brand social responsibility imge, brand
enotional attachnment, and brand experience in affecting purchase

i ntention

Pengar ang/ Penul i s:

Raka Bi no Dar mawan, aut hor

Subj ek:

Soci al marketing; Social responsibility of business -- Econonic aspects;
Brand experience; Mral identity centrality

Nonor Panggi | :

S- pdf

Pener bi t an:
Fakul t as Ekonom dan Bisnis Universitas | ndonesi a

Li nk Terkai t:

- Deskri psi Bibliografi

- Abstrak

- Dokunen Yang Mrip

-Uni versitas I ndonesia Library



https://lib.ui.ac.id/detail?id=20515184&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20515184&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20515184&lokasi=lokal
https://lib.ui.ac.id

