
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh Electronic Word of Mouth di TikTok terhadap Purchase Intention

Produk Skincare Somethinc melalui Brand Image = The Influence of

Electronic Word of Mouth in TikTok on Purchase Intention of Somethinc

skincare products through brand image

Pengarang/Penulis:

	Camelia Hasena, author

Subjek:

	Trademark

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Illmu Administrasi Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=20515634&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=20515634&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=20515634&lokasi=lokal
https://lib.ui.ac.id

