
Universitas Indonesia Library >> UI - Tesis Membership
 
Judul:

	Peran Mediasi Review Helpfulness, Customers Trust, Dan Brand Attitude

Terhadap EWOM Dan Purchase Intention Dalam Pengalaman Berbelanja

Kosmetik Di Sociolla = The Mediation Role Of Review Helpfulness,

Customers Trust, And Brand Attitude Towards EWOM And Purchase Intention

in The Cosmetic Shopping Experience At Sociolla

Pengarang/Penulis:

	Lulu Puspita Anggraini, author

Subjek:

	Consumer behavior; Word-of-mouth advertising

Nomor Panggil:

	T-pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920518963&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920518963&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920518963&lokasi=lokal
https://lib.ui.ac.id

