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	Peran Kesadaran Halal, Sertifikasi Halal, Kualitas Produk Halal,

Komponen Pemasaran dan Merek berlogo Halal Terhadap Niat Pembelian

Konsumen Muslim Terhadap Produk Pangan Halal di Jabodetabek = Effect of

Halal Awareness, Halal Certification, Halal Product Quality, Marketing

Promotion, and Halal Brand to Halal Purchase Intention (Moslem Customer

in Jabodetabek).
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