
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh Electronic Word-of-Mouth terhadap Consumer Purchase Decision

pada Aktivitas E-Commerce dari Perspektif Consumer Characteristic di

Kalangan Mahasiswa Indonesia = The Influence of Electronic Word-of-Mouth

on Consumer Purchase Decision in E-Commerce Activities from The

Perspective of Consumer Characteristic Among Undergraduate Students in

Indonesia

Pengarang/Penulis:

	Sinaga, Maria Analia Vinesta, author

Subjek:

	e-Commerce/e-business.

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ilmu Komputer Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920534675&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920534675&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920534675&lokasi=lokal
https://lib.ui.ac.id

