
Universitas Indonesia Library >> UI - Makalah dan Kertas Kerja
 
Title:

	Penggunaan Inclusive Marketing pada Konten Media Sosial Merek Kecantikan

Lokal (Studi Kasus pada Instagram Secondate) = Use of Inclusive

Marketing in Local Beauty Brand Social Media Content (Case Study on

Secondate's Instagram)

Author:

	Tampubolon, Maria Eunike, author

Subject:

	Advertising ; Beauty, Personal ; Brand name products

Call Number:

	MK-pdf

Publisher:

	Fakultas Ilmu Sosial dan Ilmu Politik Universitas Indonesia

 
Related Links:

	- Bibliographic Description 

	- Abstract 

	- Similar Documents 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920535703&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920535703&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920535703&lokasi=lokal
https://lib.ui.ac.id

