
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh Celebrity-Product Congruence, Source Credibility, Trust, dan

Parasocial Relationship terhadap Intensi Pembelian : Peran Food

Influencer = The Influence of Celebrity-Product Congruence, Source

Credibility, Trust, and Parasocial Relationships on Purchase Intention:

The Role of Food Influencers

Pengarang/Penulis:

	Muhammad Alif Farhan, author

Subjek:

	Social media--Marketing

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920543264&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920543264&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920543264&lokasi=lokal
https://lib.ui.ac.id

