Uni versitas Indonesia Library >> U - Tesis Menbership

Judul :

Peran Sosial Media Marketing Activities Untuk Meni ngkat kan Customner
Based Brand Equity (Cbbe) dan Danpaknya Ter hadap Brand Loyalty (Studi
Kasus Produk Bright Gas) = The Role O Social Media Marketing Activities
to I ncrease Custoner Based Brand Equity (Cbbe) and its |Inpact on Brand
Loyalty (Case Study O Bright Gas Products)

Pengar ang/ Penul i s:

Hanggowo W caksono, aut hor

Subj ek:

Brand loyalty ; Customer relations -- Managenent
Nonor Panggi | :

T- pdf

Pener bi t an:
Fakul t as Ekononmi dan Bisnis Universitas |ndonesia

Li nk Terkai t:

- Deskripsi Bibliografi

- Abst rak

- Dokunen Yang Mrip

-Uni versitas | ndonesia Library



https://lib.ui.ac.id/detail?id=9999920546599&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920546599&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920546599&lokasi=lokal
https://lib.ui.ac.id

